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publisher’s letter | vikki moran

truly find it hard to believe that it is June!
Do you remember the excitement of June
in the Northeast when you were young?
School ending, the prospect of a long hot summer ahead and late sleeping in the mornings?
I remember and recognize that much has
changed for most of us.
What remains and excites me? The
scents of summer, the food eaten outside (like
the summer salad recipes we share with each
of your families) and so much more. Can you
tell I like summer? Bathing suit options are
explored by our fashion editor, Luann Conlon,
and the new local aquarium is explored by
Rachel Spensieri, as well, for summertime
options with the kids.
The June issue of Capital Region Living
Magazine holds another acknowledgment,
much like our “Besties”—a tribute section to
locally owned and operated businesses in our
region. They are the movers and the shakers
shaping our culture and business community
and the employers to most of us. Read about
them and do business with them. They
deserve it.
Our medical editor has created great coverage on men’s health issues. She asked NYOH
to help us out and the result is really awesome. I learned so much from this piece.
Men’s health is often very overlooked and I
think men have to share the blame on this—
stoic and unwilling at times to see that they
are humans with real problems that plague
them medically. ?#!@%, I am talking to you.
When you feel or see something, get it
checked out. There are medical professionals
who can help and you can be back to living life
the way you wish. Just get issues checked.
Enjoy the fruits of summer, literally and
figuratively. We have much to be grateful for
in the Capital Region and they are all about to
be on display!
The cover of our magazine this issue is
from our reader Shannon of Tranquil Valley by
Wild Moon Photography. It is of a view from
Olana in the Hudson Valley. Watch for another cover contest in a fall issue of Capital
Region Living Magazine.
Gratefully yours,
Vikki Moran

I
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fashion | luann conlon

Swimsuit trends
for your body type
ummer is approaching quickly and with
that comes swimsuit season. Many of us
dread swimsuit shopping, since they can
be very revealing. Swimsuits are called a
plethora of different names such as bathing
suits, bikinis, monokinis, tankinis, swim dresses and my favorite from my very close friend
Nidhi, swim costumes!
Here are some 2017 swimsuit trends to
watch for on your next shopping excursion. In
addition, I have incorporated some bathing
suit ideas for typical body types. I do recommend trying on the suit rather than purchasing
on-line since some shops have a no return policy on swim wear, as these companies consider it as intimate wear. It will save you time and
expense to read the fine print on your on-line
orders. Hopefully these tips will make this
daunting task an enjoyable one.
First is an overall observation. Some
swimsuit trends are mimicking the red carpet,
meaning high-leg silhouettes that cut all the
way up the hip and skin, using revealing fabrics
like mesh and crochet. We can probably thank
some of our favorite stars for setting that tone.
Besides high-leg suits, floral suits are also
very much on point for summer. A full one
piece with floral and a color blocked silhouette
creates the illusion that we look much smaller
(see picture # 1).
A couple of colors leading the swimsuit
search trend are nude
and white. These natural shades can be
customized for every
complexion and look
great on many people.
Another trend is
the high neck (see picture #2). This can be in
a one- or two piece
1 design. Typically, it
has a mesh neck line
with a connection to
more traditional suit
material, such as
nylon, lycra or spandex. Also, a design of
mesh stripes with
swimsuit
material
through the center of
2 the one piece is an

S
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interesting, hip trend.
Stripes are also
trending and for the
preppies out there,
this look could be for
you. Nautical navy
anchors on the bottom of a suit coordinate with a striped
3 bikini navy top or vice
versa (see picture #3).
Another great
look is the monokini,
basically a one piece
with either cut outs
around the mid-section or back. A
monokini in white
with cut outs on the
side would be perfect
4
for a summer beach
vacation. As mentioned above, white
swimsuits are on
trend (see picture #4).
If you are looking
for more coverage, a
swim dress is also
trending. This allows
for more of a mini dress
5 style made with swimsuit material and has
more of a flared skirt/bottom (see picture #5).

Suit your body type

When it comes to what bathing suit is
best for your body shape, here are some
guidelines to assist you in selecting the perfect
cut and style in your swimwear.
The pear shape: You're curvy at the hips
and thighs and smaller on top.
• For a traditional fix, look for a cleanskirted bottom that falls just below the largest
part of the upper leg.
• Avoid reaching for a boy short or thickbanded bottom. The extra fabric will only call
attention to the area you're trying to mask.
• A plunging neckline or eye-catching top
draws the eye upward, minimizing the bottom.
Large bust: Ample cleavage; you're
chesty and require more support up top.
• Bra-style tops with underwire and

adjustable straps provide extra bust support.
The thicker the strap, the more support.
• Molded cups provide extra support and
are available in many different styles.
• Explore suits marked with sizing like
your regular bra, including styles that go above
a D that are constructed to support a larger
bust.
Small bust: Proportionally, you're smaller
on top with an A or B cup.
• Triangle tops create the illusion of
curves, as do tops with bold prints or embellishments with ruffles.
• Bra tops and padded push-up tops offer
extra lift and can create cleavage, as can certain halter tops.
• A smaller bust always means you can
wear tiny scoop tops or bandeaus — embrace
them!
Athletic: You're straighter up and down
and have fewer curves.
• Tops or bottoms with bold prints, ruffles, and embellishments add intrigue and
feminine flair and can create the appearance
of more curves at top and bottom.
• Monokinis create fabulous curves, as do
one-pieces with slashes or strategically placed
cutouts.
• The smaller the swimsuit bottom, the
fuller and curvier the backside appears.
• Tie-side bikini bottoms enhance curves
and adjust perfectly to your size.
Tummy concealing: You're built a little
more like an apple shape and carry your
weight mostly in your middle.
• Shirring works miracles. The gathered
fabric hides bulges and creates definition in
the waist.
• A figure-flattering surplice-wrap silhouette trims the waist with its crossover fabric.
• If you carry your weight in the lower
part of your belly, try on a retro-inspired, highwaisted suit. They're on trend and ace for covering the abdomen.
Curvy: You're curvy throughout with a full
bust, hips, thighs, and butt.
• Asymmetrical suits draw the eye toward
the neckline, highlighting the beautiful line
from a woman's neck to her collarbone.
• Color blocking can help highlight your
shape, as do retro suits (think high waists and
boxy halter tops).

parenting | randy cale, ph.d

Great life yet sad life:
Why is that?
ow do I feel better? What can I do to
move past this sadness? Any of these
questions help get us moving toward
real life solutions. With that in mind, here are
five great tools to start turning sadness into
happiness. Let’s get started!

H

5 powerful fix-it strategies to
turn sadness into happiness

1. You’re dealing with a light-speed
mind. Don’t play catch-up or you will lose.
Trying to explain, problem-solve or reason
away a sad emotion and the thoughts that go
with it is futile. It doesn’t work, and there are
two primary reasons why. First, the mind moves
very quickly. As you move to solve a problem (in
this saddened state), the mind has already
anticipated the answer and has another more
challenging question or problem to solve.
You’ll start thinking in circles, trying to figure it out. Day after day, you repeat the same
thoughts and go down the same paths, but
always end up more tortured than the day
before. It never works in your favor. The mind
moves very quickly, and we are repeating the
same process again today (for the 42nd time)
before we know it—just like we did yesterday.
Step out of that game. Stop trying to solve
the problem in this state of mind because:
2. Emotional states are like thought magnets, pulling in thoughts that support them.
This is the second reason why it is futile to
try to fix sadness within the emotional state of
sadness. With a lousy emotional state, like
sadness, the emotion pulls thoughts that resonate with that emotion. These thoughts actually support and reinforce the lousy state.
Rather than turning away from the
thoughts that come with that state, we end up
examining them. We contemplate them. We
think about all the painful places the thoughts
take us. We ride these thoughts down every
dark corner and crevice, expecting some revelation to save us. That will not happen. Not
ever.
The challenge doesn’t end there! The real
tricky part now is that many of the thoughts
that show up are disguised as a solution that
will help. However, that light-speed mind is
already three steps ahead and these apparent

solutions just leave you feeling lousy again.
More circles of futility and more sadness
await.
Once you understand this, you can likely
see the reason a “why” question is worthless.
The “why is this happening to me” question is
perfect as a disguise for a solution, but in reality, you spin in circles over and over again.
You must give up trying to work within
these lousy states and the thoughts/questions
that they produce. If you find a better emotional state, you will find better thoughts
attracted to you. Thus, don’t be so interested
in your sad thoughts and instead:
3. Lead with new “motion” in the body
to create a better emotion.
The simple truth is this: The fastest way to
change your state of mind is to change the
body. When you least feel like it, MOVE. Jump
out of bed, turn up the music and dance. Act
like a crazy person, dancing and moving as if
your life depended on it.
Of course, based upon what you have
already learned, as soon as you start to feel a
better emotion, this will magnetically attract
better thoughts. Now, DO become interested
in those better thoughts as these will feed and
support the healthier emotional state. At the
risk of repetition, do TRUST these more easeful thoughts, and show extreme disinterest in
any thought that tempts to return to the
“why” questions or encourages you to abandon what makes you feel better.
Have conviction and test it for 30 days.
It’s not to be perfect tomorrow (false hope),
but it will be better. Incrementally better day
to day.
Some folks will say something like, “Oh, I
want to feel better but I could never do that. I
can’t do that.” Thus:
4. It’s not enough to want to feel better.
You must be willing to do things differently.
Wanting to change and willingness to
change are two different things. Just wanting
to feel better can lead to a desperate state of
going in circles over and over. If you find yourself offering any excuse for not following these
simple steps, then “willingness” is absent.
Your options? Stay stuck in sadness. Or
hope for some external circumstance to

change. Or wait for a drug to do what you
could have done for yourself. Eventually, this
all accumulates and usually the pain builds to a
point that forces some kind of change.
Why not take some control today and do
something different? Tell yourself, with all
your inner might, “I am willing to do what it
takes to feel better.” Repeat this over and
over, until you find yourself moving and dancing to some music only you enjoy. Jump-start a
change with moving that body with a “willingness” to do your life differently.
Are you willing to risk looking funny? To
whom? Yourself? Stop: Don’t believe those
thoughts that limit your options. Please risk it.
“But Dr Cale, I can’t do that all the time.
What else can I do?” So:
5. Value your breath every moment you
can—over your thoughts that point to sadness.
What does this mean? We follow out
thoughts almost everywhere they lead,
regardless of the pain attached. We are like a
puppy chasing a rabbit all day long. We never
catch the rabbit, but, boy, we keep chasing it.
By now, you see how tricky the mind is here
and how this will bring you down repeated
paths of pain.
So here I am suggesting that you start to
value your breath—and follow that over your
thoughts. This is a day-to-day, moment-tomoment real-life strategy that is proven to
help. This will DRIVE you into the present
moment in a matter of minutes. Stay there,
just following your breath.
Now, before your mind judges you and
this process, add this to your every waking
hour anytime your habitual sad thoughts occur
and watch what happens.
If you put these together, magic truly
occurs. Within a few days, you are feeling better. Within a few weeks, a whole new perspective emerges. Is there more? Of course. But
focus on these proven fundamentals and let’s
see what happens. I will have more on this
topic soon at DrRandyCale.com.

Dr. Randy Cale offers practical guidance for a
host of parenting concerns. For more information visit www.TerrificParenting.com.
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horoscopes | arlene deangelus

Sun Sign Forecast
Best days in June 2017: 3rd, 14th and 21st.
Begin a diet on June 9th.

Aries:  (March 21 to April 20)
Educational opportunities, routine activities and all communications are important for
this month. Following the 9th, spiritual and
religious topics interest you as you seek
knowledge to expand your horizons. It is a
favorable time for most legal matters.
Personal relationships run smoothly because
you are now more tolerant.
Taurus:  (April 21 to May 20)
Sense of values, expanding resources and
handling one’s income are examined for this
month. After the 9th, there are changes in
jointly held monies or properties. You may also
pay off an old debt. You are now more interested in your physical health and work. You
may attend a workshop or formal class to
acquire a new work skill.
Gemini :  (May 21 to June 20)
Importance of appearance, attention to
yourself from an astrological perspective and
discovering yourself are the focus for this
month. Following the 9th, you can improve
one-to-one relationships through compromise
and a better understanding. You feel more fun
loving and want to spend time with your family and children involved with hobbies or creative talents.
Cancer:  (June 21 to July 22)
Universal laws, hidden abilities and spiritual resources are the highlights for this
month. After the 9th, you take better care of
your body through diet and exercise as you
seek both physical and mental efficiency. Now,
you work to improve your family relationships
and make your home a more comfortable
place for all who are involved.
Leo:  (July 23 to August 22)
Developing friendships, group associations and philanthropic services are favored
for this month. Following the 9th, you want to
spend more time enjoying yourself with your
loved ones or children and hobbies. You are
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also interested in neighborhood or community
events and projects in which friends request
your involvement or assistance.
Virgo:  (August 23 to September 22)
Setting priorities, the career world and
receiving recognition are important for this
month. After the 9th, your home life begins to
settle down and any existing problems can be
satisfactorily settled for all. You are also concerned regarding your financial security and
you will examine your recent spending and
saving habits.
Libra:  (September 23 to October 22)
Universal mysteries, search for knowledge
and foreign cultures are of interest for this
month. Following the 9th, you are more
involved in your neighborhood or community
and their upcoming projects and events. You
now have more self-confidence, which produces new opportunities for your personal
growth and plans for the future.
Scorpio: (October 23 to November 21)
Others’ assets, spiritual appreciation and
shared resources are the focus for this month.
After the 9th, you look for new financial opportunities as you analyze your spending and sav-

ing habits. This can be a time of healing on a
spiritual and inner level as you seek time alone
to look back over the past, put it in perspective
and move forward.
Sagittarius: (November 22 to December 21)
Compromising, forming relationships and
legal contracts are explored for this month.
Following the 9th, it is a time to examine your
appearance and you may decide on a new
hairdo or wardrobe. You also wonder what
you can do to be of service to others, causing a
friend to ask for your help with a humanitarian
group or cause.
Capricorn: (December 22 to January 19)
Maintaining well-being, serving others
and thoughts on work are important for this
month. After the 9th, you look back and try to
correct any mistakes that you have made as
you begin to move forward. You may also
receive recognition for a well-done project or
have an opportunity for achieving a longdesired goal.
Aquarius:
(January 20 to February 18)
Creative expression, speculative ventures
and joys of life are favored for this month.
Following the 9th, you meet new people as
there are changes in your friendships and possibly your long-term goals. You also have questions regarding what you should be doing with
your life and may become involved in new
studies or travel.
Pisces: (February 19 to March 20)
Home-front activity, identifying with the
past and searching for self are explored for this
month. After the 9th, there can be small
changes in your career or the equivalent and
the people who you deal with. This can also be
a time of healing, positive change and elimination of old patterns as you seek growth on different levels of life.
Arlene is an author, astrologer and para-consultant and has studied and worked with
astrology for more than 35 years.

financial | dennis & christopher fagan

Gardening as
compared to investing
hat a beautiful time of year it is here in the great Northeast. The
blanket of snow has given way to lush green lawns, thick forests
and flourishing gardens. No wonder few of us wish to spend
time during the evening or over the weekend evaluating their financial
plans and/or investment portfolio. However, we must and in order to
ease the mental transition, we thought it appropriate to detail some of
the similarities between the two–your garden and your financial future.
Prior to the ground being warmed by the spring sun, usually during
February, many gardeners take time to map out their plots. Seasoned
investors tend to do the same thing, periodically assessing where they
currently stand. Some of the inventory they take may include the date
the securities they own were purchased, the adjusted cost basis of each,
whether they are in qualified or non-qualified accounts and an idea of
how they have been performing, absolutely and relative to their benchmarks.

W

Planting investment dollars

Now it is time to plant or, as it pertains to your investment dollars,
put some money to work. Some gardeners make the mistake of planting
flowers that bloom at the same time of year–for example, daffodils and
tulips. Investors do the same thing. They invest all of their assets in a specific industry or those that have a similar market capitalization. On the
equity side, experienced investors realize that they need a portfolio that
is spread across different industries, market capitalizations and regions
of the world. Fixed income investors should also diversify across bond
types (corporate, government, municipal) as well as those with differing
maturity dates and credit quality.
Now that you have made some investments (planted your garden),
it is time to tend to them. Pay special attention to information that might
either help or derail your portfolio. Consider them insects – some are
helpful, like bees and ladybugs, while others are harmful, like aphids.
This information includes quarterly corporate earnings reports, economic data, domestic political or geopolitical events and legislation. Upon
receiving and digesting this data one must determine if this investment
has become something that needs to be either partially or completely
pulled or one that should be nurtured.

Effective investing includes the development of strategies to proactively
deal with these events prior to their occurrences, all the while recognizing that not all outcomes will be desirable.
Gardening, like financial planning and investing, requires an initial
plan that is well thought-out and designed, a review of your progress on
a basis that is dictated by events rather than the calendar and a system in
place to deal with issues as they arise. Good luck and enjoy the journey.
Please note that all data is for general information purposes only
and not meant as specific recommendations. The opinions of the authors
are not a recommendation to buy or sell the stock, bond market or any
security contained therein. Securities contain risks, and fluctuations in
principal will occur. Please research any investment thoroughly prior to
committing money or consult with your financial advisor. Please note
that Fagan Associates, Inc. or related persons buy or sell for itself securities that it also recommends to clients. Consult with your financial advisor prior to making any changes to your portfolio. To contact Fagan
Associates, please call 279.1044.

Pruning investments

Experienced, competent investors tend to accentuate the components of their portfolios that have the most potential, all the while deemphasizing or eliminating those that do not. It is akin to pruning your garden. This is not an event, but rather an ongoing process quite similar to
weeding, mulching, fertilizing, watering, composting or pruning.
Healthy gardens need to be pruned and so do both the winners and
losers in your investment portfolio. Perhaps you cut back on a big winner that has become too large a percentage of your overall account or
cut back those that have short-term headwinds but still retain long-term
potential. Furthermore, it is also prudent to get rid of weeds entirely or
cut the losers in your portfolio.
Finally, systems need to be in place to effectively deal with the
inevitable positive and negative events that will occur along the way.
CAPITAL REGION LIVING | JUNE 2017 | 15

summer | salads
Refreshing Fruit Salad (packed with power foods)
Ingredients
2 cups baby spinach leaves
3 cups escarole
1 cup arugula
dried cranberries for sprinkling
sunflower seeds for sprinkling
1/4 cup toasted chopped walnuts
1/2 cup fresh blueberries
1/2 cup fresh raspberries
1/2 cup fresh strawberries, sliced
1/3 cup feta or blue cheese

For the dressing
2 tablespoons flavorless oil
1 tablespoon honey
3 tablespoons red wine vinegar
1/4 teaspoon garlic powder
1/4 teaspoon kosher salt
3 mint leaves torn into small pieces
Freshly ground black pepper to taste

Instructions
• In a large bowl combine all of the salad ingredients.
• In a separate bowl, whisk together all of the dressing ingredients.
• Mix with dressing, then sprinkle cranberries and sunflower seeds.

Pesto Pasta Salad
Ingredients
1 box (16 oz.) of pasta of your choice
1 cup fresh tomatoes, diced or 1 can of chopped
and drained tomatoes
1/4 cup of diced red onion
1/8 cup chopped fresh chives
2 tablespoons dried oregano
1 cup black olives of your choice (if large, cut in half)
1/4 toasted pine nuts
1/2 cup parmesan cheese
1/2 red peppers (jarred or fresh roasted)
1/4 cup basil pesto (fresh or jarred)
1 ½ cups oil-based dressing (jarred or fresh)
Seasoning to taste (equal parts salt, pepper and garlic powder

Instructions
• Cook pasta is salted water, drain (do not rinse) and add the
oil-based dressing or oil to the pasta.
• Add all other ingredients and mix and then refrigerate.
• You may wish to add some good plain olive oil before serving.
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Carrot Salad
Ingredients
1 pound carrots, peeled
2 teaspoons Dijon or Champagne mustard
1 tablespoon freshly squeezed lemon juice, from one lemon
3 tablespoons extra virgin olive oil
2 teaspoons good quality honey
Heaping 1/4 teaspoon salt
1/4 teaspoon freshly ground black pepper, to taste
3 tablespoons chopped fresh parsley
2 tablespoon chopped fresh mint
1 tablespoon finely chopped shallots

Instructions
• Grate the carrots in a food processor. Set aside. (They can be
done earlier in the day and put in a plastic bag.)
• In large bowl, combine the mustard, lemon juice, honey, olive
oil, salt and pepper.
• Add the carrots, fresh parsley and shallots and toss well.
• Taste and adjust seasoning if necessary.
• Cover and refrigerate until ready to serve.

Gluten-free Buffalo Chicken and Deviled Egg Salad

Broccoli Salad

Ingredients

Ingredients

6 cups chopped lettuce
2 cups arugula or baby spinach
2 chicken breasts
olive oil
pepper and garlic salt to taste
5 tablespoons buffalo sauce
3 stalks celery, chopped
1 avocado, chopped
1/2 cup crumbled blue cheese
4 strips or well done and crumbled bacon
4 deviled eggs (Cut each deviled egg into fours pieces.)
(Follow your favorite recipe or mash boiled eggs with 2
tablespoons of ranch dressing and a small sprinkle of hot sauce)

1 head broccoli – cut into pieces
1/2 cup peanuts
1/2 cup raisins
1 small onion
2 tablespoons bacon bits
1/2 cup sugar
1/2-1 teaspoon curry
1-2 tablespoons apple cider vinegar
1 1/2 c mayo

Instructions
• Mix everything and chill before serving

CAPITAL REGION LIVING | JUNE 2017 | 17

Fish tales:
A visit to Via Aquarium
By Rachel Spensieri
confess: I wasn’t sure what to expect
when I first heard about the new aquarium opening in Schenectady. I had been
to aquariums in major cities like New
Orleans and Baltimore, so as I pulled into
the parking lot of the former Rotterdam Square
Mall, now called Viaport Rotterdam, with my
team of judges (two first-graders—my 7-yearold son and his 6-year-old cousin), I wondered
what was ahead.
The 25,000-square-foot Via Aquarium
opened in November 2016 in a building formerly occupied by anchor stores like Macy’s
and Sears. Via Properties, a company based in
Turkey, purchased the space in 2015 for $9.25
million and began strategizing ways to revitalize the mall.
First to open earlier last year under Via
Properties’ ownership was Via Entertainment,
a 30,000-square-foot space that features an
arcade, bowling lanes, a restaurant/bar, and a
room for comedy shows and live music.
Construction of the aquarium took longer
than expected, so the targeted February 2016
opening was ultimately moved to November.
Upon entering the aquarium, children are
given a Junior Explorer Passport and invited to
collect stamps at eight stations throughout
the 37 exhibits in order to earn a prize at the
end. My first-graders eagerly searched for
those stamping stations.

I

250 species

Photos by Chris Sawicki
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The aquarium boasts 250 species–about
2,500 total fish and other aquatic creatures
that inhabit the facility’s 75,000 gallons of
water. The first 10 tanks, the “River Journey,”
are home to a variety of freshwater fish. Some
mimic habitats found in the Adirondacks and
feature eastern brook trout, smallmouth bass,
and lake sturgeon. Others have more exotic
inhabitants like the colorful Mozambique cichlids and even Amazon red-bellied piranhas.
The “Jewels of the Sea” saltwater tanks
contain an enormous variety of ocean creatures: the lined seahorse, spotted scorpionfish, moray eel, octopus, and bright orange
clownfish–both children squealed with delight
at seeing “Nemo” in real life! My personal
favorite among the ocean exhibits was the
tank chock-full of moon jellyfish. I was
entranced by these graceful creatures’ slowmotion waves of movement, illuminated with
a black light to create an ethereal glow.

VISITING VIA AQUARIUM

93 W. Campbell Road, Schenectady, NY
280.5100; ViaAquarium.com

Hours: First admittance to the Aquarium is
at 10am Monday through Saturday, and at
11am on Sunday; I suggest getting there
early as it can get very crowded on the
weekends making it difficult for children to
get close to the tanks. The last admittance
is 7:30pm Monday through Saturday, and
4:30pm on Sunday. Via Aquarium is open
every day except Thanksgiving and
Christmas day.

Interactive displays

The aquarium has many interactive displays, much to the delight of my co-judges.
“Kick the Trash” projects a video game onto
the floor and invites visitors to–you guessed
it–kick the trash out of the water to save the
native aquatic life of a river. (I think my son
would have kicked trash all day given the
opportunity!) It is a fun way to drive home the
real-world problem of pollution winding up in
our waterways. An augmented reality sandbox
lets visitors shape the topography of the land
and explore how it impacts watersheds, and a
“helmet tank” allows visitors to stick their
head up into the center of a tank to get an upclose view of a variety of species of marine life.
But perhaps the ultimate in interactive
exhibits is the aquarium’s expansive atrium
featuring several large touch-tanks. For those
who enjoy sending fish into a feeding frenzy, a
pond full of hungry koi fish wraps around “Koi
Island,” which includes a stage that can be
rented for parties or events. A shallow touch
pool in “Discovery Cove” allows visitors to get
up close and personal with horseshoe crabs,
sea urchins, hermit crabs, whelk sea snails,
and sea stars.
“Stingray Bay,” the largest touch pool
within this area, is home to an impressive
number of stingray species including southern,
Atlantic, and bluntnose. While all of the rays
have had their venomous barbs removed, it
took several minutes for my son to get up the
nerve to roll-up his sleeves, but once he did,
he was rewarded with several “swim-bys”
from a gregarious cownose ray.

Tickets: Tickets are available online or at
the aquarium entrance.
All exhibit galleries are fully accessible to
wheelchairs and strollers.
Adult, Friday-Sunday: $19; MondayThursday: $16
Children age 4-17: $10
Children under 4: Free
College students, first responders and military: $14
Seniors 62+, Friday-Sunday: $17; MondayThursday: $14
Season passes are also available.

‘Adventure Reef’

The next stop on our aquarium visit was
“Adventure Reef,” which showcases an assortment of corals and fish found in reef habitats.
There were many beautiful, colorful sea creatures to behold, but the ones that caught the
attention of my aquarium companions were
the blue tangs, made famous by “Finding
Dory.” There was also an interesting display on
the impact of global warming on the already
warm waters that support coral reefs and how
the resulting “bleaching” is destroying these
important marine habitats.
But like any good tour, the Via Aquarium
does indeed save the best for last. The pièce
de résistance of this facility is “Shark Alley,”
which boasts two walk-through tunnels giving
you an up-close panorama of several species
of small sharks, including white tip and black
tip reef sharks, as well as pufferfish, yellow
tangs, and clown triggerfish. Both children
were in awe of the sharks, and gleefully pointed out each one they spotted.
About 90 minutes after beginning, our
tour culminated in the gift shop, where you
can procure just about anything your heart
could desire with a fish on it. My assistant
judges were giddy with excitement about all
they’d seen, and I was pleasantly surprised
with the high quality of the exhibits throughout the facility. The entire aquarium complex
has been thoughtfully planned out and wellexecuted. It is a fun and educational option
close-to-home for families in the Capital
Region. And I have a 7-year-old who is already
planning his next visit!
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Cancer in men:
Warning signs and treatment options. Skin, prostate and breast cancer
ike so many things, cancer is different
for men and women. And while we are
living in a time of great promise, with
many exciting breakthroughs in cancer
research, it is still important to understand the
risk factors, warning signs and treatment
options for this disease.
That is why we are focusing on cancer in
men, zeroing in on three types– skin, prostate
and breast cancer. We’ve asked three physicians
from New York Oncology Hematology, the
region’s largest cancer care provider, to share
some common questions they hear from male
patients and the answers they provide.
As always, if you have further questions or
are concerned about any changes you’ve
noticed in your own body, talk to your doctor.
You can also learn more on NYOH’s website:
www.newyorkoncology.com

L

Skin cancer

Sunitha Sukumaran, MD, Medical
Oncologist/Hematologist. NYOH/Rexford

Skin cancer is the most common form of
cancer today, but it is important to understand
the different types, treatment options and
risks. While the majority of people diagnosed
with melanoma — the most serious form of
skin cancer — are white men over age 55,
a recent survey by the Skin Cancer Foundation
found just 51% of men in the U.S. reported
using sunscreen in the last 12 months. That’s
why it’s especially important for men to know
the facts about skin cancer. Here are some
common patient questions:
What are the warning signs of skin cancer?
It is always best to see a physician, who can conduct an exam and biopsy. However, there are
some common signs that help determine if skin
cancer is melanoma. These are referred to as
the “ABCDE Rule” and include:
• Asymmetry: One part of a mole or birthmark doesn’t match the other.
• Border: The edges are irregular, ragged,
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notched, or blurred.
• Color: The color is not the same all over
and may include shades of brown or black,
sometimes with patches of pink, red, white
or blue.
• Diameter: The spot is larger than ¼ inch
across – about the size of a pencil eraser.
• Evolving: The mole is changing in size,
shape, or color.
What kind of skin cancer do I have? The
type of skin cancer often determines your
course of treatment. There are three major
types of skin cancers: basal cell carcinoma (BCC),
squamous cell carcinoma (SCC), and melanoma.
Basal cell and squamous cell cancer are the two
most common types. These skin cancers usually
form on the head, face, neck, hands, and
arms–areas often exposed to the sun. However,
skin cancer can occur anywhere.
Basal cell skin cancer grows slowly, is most
common on the face and rarely spreads to other
parts of the body. Squamous cell skin cancer is
often found in high-exposure areas, but can occur
in places with no sun exposure. It may also spread
to lymph nodes and organs inside the body.
Melanoma, the most serious type of skin
cancer, is increasingly common and can be
found anywhere on the body. In the US, the percentage of people with melanoma has more
than doubled in the past 30 years. Melanoma
can spread quickly, but has a high cure rate
when caught early.
What are my treatment options?
Treatment typically depends on the type and
stage of skin cancer, as well as your overall
health. Four types of treatment used, alone or in
combination, include:
• Surgery
• Radiation therapy
• Immunotherapy
• Targeted therapy
You may also be eligible for clinical trials,
including those offered at New York Oncology
Hematology.
Immunotherapy is currently used for
patients with disease that has spread to other
parts of the body. It may also be used as an additional treatment, after surgery, to reduce the
likelihood of reoccurrence in cases where the
melanoma is at high risk of returning. Clinical trials have shown immunotherapy can help reduce
this risk.
The most recently approved treatment is
called a checkpoint inhibitor. This therapy helps
the immune system recognize melanoma is
present, stimulating the immune cells to kill the
cancer cells.
If I have skin cancer, are my family members at risk? Certain factors may put you at high-

er risk for developing skin cancer. Because skin
cancer is easier to treat when detected early, it
is important to know the risks and conduct regular skin exams. While they vary for different
types of skin cancer, general risk factors include:
• Physical traits (fair skin, blue or green
eyes, blonde or red hair, etc.)
• Family/personal history of skin cancer
• Excessive exposure to ultraviolet (UV)
light, including a history of sunburns
and/or a history of indoor tanning
• Skin that quickly reddens, burns, freckles
or becomes painful in the sun
• Age (older people have had more
exposure)
• Smoking
• Severe or long-term skin inflammation
• Certain types and/or a large number of
moles
• Male gender
• Exposure to certain chemicals or radiation
• Weakened immune system
To learn more, visit: newyorkoncology.com.

Prostate cancer

David R Shaffer, MD, PhD, Medical
Oncologist. NYOH

Prostate cancer is the second most common type of cancer among men in the US (after
skin cancer). About one in seven men will be
diagnosed with prostate cancer, but six in ten
cases occur in men over age 65. When detected
early, treatment for prostate cancer is highly
effective.
I don’t have prostate cancer but I'm worried about it. Should I ask for a PSA screening
test? Prostate PSA testing is the most controversial topic around prostate cancer today
because, until recently, we didn’t have clinical
trials to show the benefit of PSA testing.
Indeed, some of the most influential national
guideline panels have historically recommended against PSA testing or discouraged it. The
best data to date comes from the European

ERSPC study, which showed a 20% reduction in
prostate cancer mortality with PSA testing
when done an average of every four years for
patients between the ages of 50-74.
Those of us who treat prostate cancer
know firsthand the danger of late diagnosis. And
most concerns about PSA testing relate less to
the accuracy of the test itself, but more to the
cost and morbidity associated with subsequent
steps in prostate cancer treatment. Therefore, I
believe that early identification of men with
prostate cancer by PSA testing and the sub-classification of those patients into "high risk" or
"low risk" is a useful first step in disease management, but should not automatically lead to
additional treatments.
I have recently been diagnosed with
prostate cancer (localized to the prostate). What
is the best treatment for me (surgery, radiation,
or watchful waiting)? This question can only be
answered after an individualized assessment that
includes tumor characteristics, other medical
problems and, most importantly, fears and hopes
surrounding the side effects of treatment.
For an average risk patient, with newly diagnosed prostate cancer, there is no published data
proving that either surgery or radiation is superior. For many patients, with very low risk disease,
emerging data does suggest watchful waiting is
the most appropriate initial management.
The “Gleason score,” obtained from a
prostate biopsy, grades a tumor based on characteristics under the microscope and has strong

prognostic value in predicting how a tumor is
likely to behave in the future. The score ranges
from 6-10 and I believe those with a 6 should be
considered for watchful waiting, in addition to
consultation with a surgeon or radiation oncologist. For those with a Gleason score of 7-10
(unless there is a very short life expectancy), I
typically recommend active treatment with radiation or surgery.
Why did my prostate cancer return if my
surgeon/radiation oncologist said it was completely removed/destroyed? When cancer
recurs in men after surgery, patients often wonder if they should have had radiation. For those
who opted for radiation, they wonder whether
surgery was the better option. In truth, recurrence usually has less to do with the type of
treatment and more about whether the initial
tumor already disseminated to other sites, such
as bone or lymph nodes, at the time of diagnosis.
We often order a bone scan and CT scan,
proceeding with surgery or radiation if those
tests show no evidence of the spread of cancer.
However, no scan exists that is sensitive enough
to detect small clusters of tumor cells that have
escaped the prostate at the time of diagnosis.
They are already beyond the reach of the surgeon or the radiation oncologist.
Because a "PSA only" recurrence, after surgery or radiation, is frequently related to the
presence of these clusters of prostate tumor
cells outside the region of the prostate, we do
have to carefully consider whether it makes

sense to treat the prostate region again, using
radiation, after surgery has failed or vice versa.

Breast cancer

Maria Theodoulou, MD, Medical Oncologist.
NYOH/Albany, Hudson

While far less common compared to
women, men are diagnosed with breast cancer.
Thanks to greater awareness, men now seek
medical attention sooner when discovering a
lump. We know that men can also carry the
hereditary genetic mutation associated with
breast cancer (BRCA1 or BRCA2), which means
family members (male and female) can also be
at higher risk for the disease.
How can this happen to me?
Approximately 1% of all breast cancers is found
in males. Sounds like a small number, but if we
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are expecting about 250,000 new cases of breast
cancer in the U.S. in 2017, then about 2,500 of
those cases will be in men. The lifetime risk of
breast cancer in women is 12%; in men it is still
rare, with a tenth of a percent lifetime risk.
Two decades ago, the time between a male
discovering a lump in his breast and getting medical attention was 14 months. As a result, many of
these patients were found with advanced disease. Most men did not pay attention to the
breast mass, as they never considered this
"female cancer" developing in their body. With
increased breast cancer awareness, education
and media attention, that lead time has shortened to an average of less than four months.
Found earlier, the disease is easier to treat.
Risks associated with the development of
male breast cancer are very similar to those for
women and include:
• Aging
• Radiation treatment to the chest
• Patients with lymphoma
• Higher estrogen levels from increased
alcohol consumption, obesity and some
medications
• A strong family history of breast cancer
• Hereditary gene mutations like BRCA1 and
BRCA2
In men, presence of the BRCA1 and BRCA2
gene mutations increases the risk of developing
breast cancer to 6-8% (compared to a tenth of a
percent in the general population who don’t have
the mutation). Because of the increased risk with
inherited mutations, all men with breast cancer
should have genetic testing, and their first-degree
family members should also be tested.
Men have breasts, and lumps in their
breasts are not all cancers but should always be
evaluated by a medical professional.
How will I be treated? What’s next? The
same worries that women have, men share.
And because men often feel isolated or embarrassed by the diagnosis, finding someone they
can relate to or discuss their concerns with can
be difficult. Surgery, potency and hair loss are
all common worries.
Most males are diagnosed with a breast
cancer that is similar to a postmenopausal estrogen-sensitive female breast cancer. Treatment
can include radiation, surgery and systemic therapy (immunotherapy, targeted therapy,
chemotherapy). It is decided based on the type,
biology and amount of breast cancer found and
whether it is limited to the breast or has spread
outside of the breast tissue. Early breast cancer is
highly treatable with an excellent prognosis.
Patients with a smaller tumor, no lymph node
involvement and favorable biology can often be
successfully treated without chemotherapy.
Can my son develop breast cancer? Genetic
screening will aid in diagnosing a hereditary gene
mutation. If present, the patient's sons and
daughters, as well as siblings, can then be tested
to see if they have inherited the gene mutation.
If present in an unaffected family member, consultation with a medical professional will help
guide the family member to appropriate screening and recommendations.

locally owned | businesses
experiences. Twenty-three years ago when this
all started, I never dreamed I'd even still have the
shop today, let alone that it would be an integral
part of our local community.

Hours:

Monday, Tuesday, Thursday, Friday: 10am-6pm;
Wednesday: 10am-8pm; Saturday: 10am-5pm and
Sunday: 12-5pm; closed most major holidays.

How do you keep your products current for your customers?

The Cross Eyed Owl

The Cross Eyed Owl Gift Shop
3143 Us Highway 9 Suite 8, Valatie
758.6755; crosseyedowl.com
Owner: Patti Varga
Describe your business with a
brief history:

The Cross Eyed Owl is a gift shop that has a little
something for everyone within its four walls.
Every nook and cranny of the shop is filled to the
brim with home decor, gourmet goodies, children's toys, baby and wedding gifts, jewelry,
scarves, cards, candles and so much more. The
shop is a place where you can come to de-stress,
relax, take a moment for yourself and leave with
a smile on your face (even if you didn't make a
purchase)! As a teen, I used to make and sell my
own items at craft fairs and after graduating from
college with a degree in horticulture, the shop
just became an extension of those childhood

To offer our customers their favorites along with
up and coming trends, we carry cards and gift
items from hundreds of vendors. There is always
something new and unique every week. This
also keeps customers coming back regularly to
check out what is new!
What feedback do you get on your
product/service?

Our customers are family and we love getting to
know them all. We constantly get to hear about
how excited their friends and family members
were to get that special gift they picked out here
at the Cross Eyed Owl.
How do you unwind?

When I'm not working, I love hiking the many
trails of the Capital Region. The rivers, the mountains and the lakes—the Capital Region has it all.
We live in a beautiful area of the country and I
love to explore it as much as I can when I get free
time. I also love to garden and tend to my flowers whenever I get a free moment. You can tell
this by the gardens we have outside the shop.

Lakeside Cider Mill Farm

Lakeside Cider Mill Farm
(Country Market and Restaurant)
336 Schauber Road, Ballston Lake
399.8359; lakesidefarmscidermill.com
Owners: Jeffrey Pearce and Richard
Pearce
Describe your business with a
brief history:

Lakeside is a family-owned operation with three
generations of Pearces, their relatives and
friends striving to keep it growing! Lakeside
serves a hearty breakfast and delicious sandwiches for lunch; it’s a place where families can
come together in a relaxing atmosphere.
Customers can also enjoy a variety of gifts in The
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Ye Olde House Gift Shoppe located on the
Lakeside property.

and December: 7:30am to 5pm. Lakeside and the
Gift Shop is open until Christmas Eve!

What benefits will folks love utilizing
for your product/service?

We get a lot of our produce from local farms and
orchards from around the area. We offer customers local food that is fresh and at affordable
prices. We also have a pavilion that can accommodate large group meetings, weddings, birthdays and other events at a very reasonable price.

What benefits will folks love utilizing
for your product/service?

What feedback do you get on your
product/service?

They love the family-orientated atmosphere
when they come to Lakeside with their friends
and family. For most people, Lakeside is their
home away from home since they have made
many memories here.
What would you share with the world
about the Capital Region?

The Capital Region is a beautiful place to grow up
in. Yes, we do have harsh winters but the summer
is a beautiful time of year to explore many of the
surrounding places. The fall in the Capital Region
is absolutely stunning and is the perfect time to
put on a light sweater and enjoy a day of apple
picking, fall festivals and cider donuts!
How do you unwind?
We unwind by cooking at home for family and friends.
Hours:

April through October: 7:30 am to 6pm. November

The Towne Tavern

The Towne Tavern
2850 NY 43, Averill Park
674.3040; thetownetavern.com
Owner: Larry Dickinson
Describe your business with a
brief history:

Towne Tavern was established in 2005. Our
building was erected in the 1800s and became a
blacksmith shop. Read about our history at
thetownetavern.com.
How do you keep your product/service current for your customers?

We keep our products and services current for
customers by offering Daily Lunch and Dinner
Specials. There are items that rotate each night of

VOTED #1 CHICKEN WINGS
Finalist for Chili, Pub, Ribs, Sliders, American Cuisine
The Towne Tavern invites you to come enjoy our award-winning food in the
comfort of our renovated 1800s blacksmith shop creek-side in Averill Park.
Whether you are stopping in for drink with friends or for a family dinner,
we have it all. Be sure to try our many barbeque entrees slow-cooked on
premises, our award-winning pizza or one of our many home-style entrees.
Open Daily for lunch & dinner, take-out available and a small private room
in our upstairs dining room for that perfect party!

GOOD FOOD ~ GOOD TIMES ~ GOOD FRIENDS
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JUNE ENTERTAINMENT
6/2 ~ Just Nate
6/3 ~ DJ Sal
6/9 ~ 3 Wheel Drive
6/16 ~ Matt Evans
6/23 ~ Rude Awakening
6/30 ~ Erin Harkes

2850 NY 43 • Averill Park • 674.3040 • thetownetavern.com
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the week, such as $.99 ribs on Wednesday
evenings and prime rib dinners on Friday and
Saturday evenings. In addition, the chefs come up
with a full page of specials every day. In the summer, we put out a summer salad menu and offer
oysters paired with a pint of cold beer on draft. We
have a full bar and 20 draft lines that are always
changing, plus local brews and seasonal offerings.

Folks love coming to The Towne Tavern because
everything is made from scratch, from soups to
our BBQ sauces and even our salad dressings.
We smoke all of our own meat! We roast our own
turkeys and roast beef and even brine our corned
beef ourselves. Live music every Friday evening
and trivia twice a month on Thursday nights.
There is something here that everyone will love!
What would you share with the world
about the Capital Region?

The Towne Tavern is in the heart of the Capital Region,
surrounded by beautiful lakes and scenery. We are
the perfect destination from Albany, Troy or
Massachusetts for people out on a nice country drive.
How do you unwind?

Our motto is "Good food, good friends, good
times." We unwind by meeting up with old
friends and making new ones.
Hours:

7 days a week; open at 11:30am for lunch, serv-

lob
ing dinner from 4-9pm Sunday-Wednesday and
4-10pm Thursday-Saturday.

private parties, meetings, weddings and events.
Helsinki began in 1995 in Great Barrington,
Massachusetts and opened in Hudson in 2010
after meticulous restorations to a historic building on Columbia Street formerly known as the
Thayer Thatch and Blind Factory.
How do you keep your product/service current for your customers?

Helsinki Hudson

Helsinki Hudson
405 Columbia Street, Hudson
828.4800; helsinkihudson.com
Describe your business with a
brief history:

Helsinki Hudson, often referred to as, “The Heart
of Hudson,” is a dynamic force in both yearround entertainment and community gathering
in the center of one of the most dynamic towns
in upstate New York. It is comprised of Club
Helsinki, a nationally recognized music venue,
and the adjacent, award-winning Restaurant at
Helsinki. In addition to serving up world-class
music and elevated soul food, the versatile
venue is available for hire as a unique site for

Helsinki is one the country’s premier music venues. Our close contact with music industry insiders and artists all over the world keeps our calendar scheduling consistently varied and exciting. Chef Hugh Horner, heading up the kitchens,
is one of the leaders of the Hudson Valley farmto-table crusade and sustainable seafood movement. His long relationship with area farmers,
growers and fishermen up and down the East
coast keeps the Helsinki kitchens fresh, exciting
and ever changing.

Our steady loyal clientele, the happy faces of our
customers and our long run are testaments to
our work and contribution to the Hudson Valley.
What would you share with the world
about the Capital Region?

The big secret is that the Hudson Valley continues to produce some of the best fruit and vegetables in the country. The new farmers taking
up residence in the area is an excitement the
world needs to know about and support.
How do you unwind?

We have the unparalleled pleasure of the
tremendous entertainment that we bring to our
stages. That is how we unwind.

What benefits will folks love utilizing
for your product/service?

The ever changing kaleidoscope of Helsinkicurated music and art events enlivens the community by contributing to the enlightenment of
what others of varied backgrounds and ethnicities are witnessing in the world around them and
commenting about through their art.
What feedback do you get on your
product/service?

Backyard Sheds

Backyard Sheds
1208 US Route 9W, Selkirk; 767.2671
658 Rt. 50, Saratoga Rd. Burnt Hills; 399.3160
backyardshedco.com
Owners: Fred Becker & Sue Hulick
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Describe your business with a
brief history:

Backyard Sheds is a family owned and operated
business that provides our customers over 20
years of experience in the manufactured shed
industry. All our products are handcrafted by the
Lancaster Amish Community. Our builders are
our trusted friends as well as business partners.
Backyard Sheds takes great pride in supplying
its customers with the Best Quality and Best
Priced sheds, garages, gazebos, and pet structures available in the Capital region. We strive to
treat our customers the way we ourselves like to
be treated, with respect.
How do you keep your product current for your customers?

First and foremost, we constantly look for new
long lasting green products to add to our manufacturing process. We also add new design features to choose from as you custom build your
shed, pool house, or garage. This includes new
siding styles, new finishes and paint colors, new
door styles. It's amazing how the little extras like
adding iron window box holders add a new
dimension, or curved trim on the door and windows creates a whole new look. Our flower boxes
are made out of recycled plastic, and we use LP
Building Products like SmartSide and TechShield!
What benefits will folks love utilizing
for your product?

Getting their cars back into their garage is what
we hear the most. Not having to carry the lawn
furniture down into the basement. Just having an
attractive storage building to house tools, mowers, bikes, toys. The list goes on and on.
What feedback do you get on your
product/service:

“Wow! What a joy it has been working with you
and your product is spectacular. David and I
smile every time we look at our new shed”
–Binnie & David.
“We are thrilled with our new storage sheds and
extremely impressed with Backyard Sheds’
integrity.” – Delores & Nick

Hours:

Monday-Saturday: 10am-6pm; Thursday: 10am8pm; Sunday: 10am-2pm.

The Open Door Bookstore & Gift Gallery

Describe your business with a
brief history:

We are an entirely locally owned independent
bookstore, our 46th year. Opened in 1971, the
store was owned by Betty Fleming who lived in
Scotia. We started out as a children’s bookstore
and gradually added adult titles. I came to work
in the store in 1983 and in 1992, my husband
and I bought it.
How do you keep your product/service current for your customers?

We stay up to date by reading and working with
the American Booksellers Association. Each
week we report to them and to The New York
Times our bestsellers, and then we see what the
bestsellers are elsewhere so it’s a daily process
staying up to date. The same is true with the gift
gallery. I’m very lucky to have very experienced
and talented creative energetic staff members
who really put their heart and soul into the store.
What benefits will folks love utilizing
for your product/service?

The personal service; having staff here who read
the books and make good recommendations.
With the gift items, we have staff who know
what is special about what we carry.
What feedback do you get on your
product/service?

What would you share with the world
about the Capital Region?

We get wonderful, wonderful feedback, which is
great. That’s not to say that we don’t have a customer complaint here or there. But by and large,
I hear people love the store, and they tell their
friends and that’s very important.

The Capital Region has been our home for more
than 50 years.

What would you share with the world
about the Capital Region?

How do you unwind?

I love the Capital Region. I moved here from
California. I love that you have Schenectady,
Albany, and Troy all in close proximity. This
offers a lot of choices to people for things to do
and places to go.

Fred loves a good round of golf while I like to
garden and kayak.
Hours:

Monday–Friday: 10am to 5pm, Saturday: 10am
to 4pm, Sunday: 10am to 2pm.
The Open Door Bookstore & Gift Gallery
128 Jay Street, Schenectady
346.2719; opendoor-bookstore.com
Owners: Janet and John Hutchison
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How do you unwind?

I read. That’s my guilty pleasure but I work out at
the gym, walk a lot and love to garden. My big
release is playing the violin in the Schenectady
Symphony. I joined the symphony in 1970 and
I’m still with it.

House of Polish

House of Polish
1111 Ellsworth Boulevard, Malta
289.5679; houseofpolishmalta.com
Owner: Linda Nguyen
Describe your business with a
brief history:

House of Polish has been open since 2014. We
are a full-service nail salon, offering services
such as nail enhancements, manicures and
pedicures, gels, and ANC (Amazing Nail
Concepts). We strive to satisfy our clientele with
the services we provide.
How do you keep your product/service current for your customers?

We’re always trying to stay up to date with the
latest nail products. Our main focus is ANC and
currently we have all the colors available.
What benefits will folks love utilizing
for your product/service?

Customers will enjoy the décor and ambiance in
the salon. We’re here to provide a quality service
to our customers.
What feedback do you get on your
product/service?

Our clients enjoy the friendliness of our staff. We
strive for cleanliness and the quality service we
provide.
What would you share with the world
about the Capital Region?

The Capital Region is a wonderful area to visit
with the four seasons and a variety of different
activities available.

lob
How do you unwind?

I unwind by enjoying time with my family and
running. Being outside and enjoying the fresh air
is a great way to reenergize the mind.
Hours:

Monday-Tuesday: 10am-7pm; WednesdayFriday: 10am-8pm; Saturday: 9am-5pm

The King Advantage

The King Advantage—
“Putting College & Life in Focus”
2264 NY Highway 2, Troy
669.0741; thekingadvantage.com
Owner: Linda S. King
Describe your business with a
brief history:

I started my company over a decade ago to
assist families and students with the entire college application process. As an 18-year-old girl,
I was confused and overwhelmed. I never wanted another student to feel what I felt; after five
degrees, and 20 plus years as a School
Counselor/Director, Administrator, therapist, and
Adjunct instructor at Sage Graduate School, I
have counseled and advised thousands of students and families with competitive college
admissions and counseling. Two years ago I
rebranded my company to include life coaching
for adolescents, and women.
How do you keep your product/service current for your customers?

I stay current with admissions trends by visiting
colleges and networking with college admissions counselors. Acceptance rates change
yearly depending on many factors and may confuse the average consumer. Offering my clients
the data necessary to make informed decisions
ultimately helps them save tuition dollars.
What benefits will folks love utilizing
for your product/service?

The amount of information regarding the college
admissions process overwhelms consumers.
Having a “go to” coach who provides undivided
and uninterrupted sessions focusing on your
specific concerns and goals is our greatest
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strength. The King Advantage will break down
your goals into a manageable process with
incremental steps that benefit the client.

stantly looking for the new and unique items to
add to our inventory to improve our customers’
lives and homes.

What feedback do you get on your
product/service?

What benefits will folks love utilizing
for your product/service?

Comments include, “We couldn’t have gotten to
this point without you” and “Linda truly loves
what she does—helping me greatly during high
school and with college prep, she was a great
mentor.”

We want our customers to feel special. We are all
about service and being reasonably priced. If we
don't have it, we'll get it. We don't believe in
gouging the customer just because something is
unique and/or imported. Our favorite saying is,
“You don't have to be Irish to be Irish.”

What would you share with the world
about the Capital Region?

We are so close to a variety of cultural events:
restaurants, music, state parks, great schools,
medical facilities, and the proximity to NYC and
Boston, and so many amazing colleges. I’m fortunate to live here.
How do you unwind?

I enjoy spending time with family, friends, and
my 2 dogs, Daisy and Zoey, and time outdoors
that includes hiking, kayaking, and photography.
Hours:

By appointment, responding to email and calls
within 24 hours

What feedback do you get on your
product/service?

We believe the number of repeat and long-term
customers indicates we are on the right track in
serving the Capital District a unique experience.
And we are trying to change and improve that
experience every day. You will always find
something new at the shop no matter how often
you visit.
What would you share with the world
about the Capital Region?

Lennon's has been proud to be part of the revitalization of downtown Schenectady and the
resurgence of the Jay Street Marketplace. Time
and again we have heard new customers mention how long it's been since they have been
downtown and how impressed they are with the
improvements. Schenectady is a great place to
live and a great place to do business.
How do you unwind?

Lennon’s Irish Shop

Lennon’s Irish Shop
164 Jay Street, Schenectady
377-0064; lennonsirishshop.com
Owners: MaryAnn and Dale May
Describe your business with a
brief history:

For more than 10 years, Lennon's of
Schenectady has been providing residents and
visitors of the Capital District with one of the
most unique shopping experiences. Although we
specialize in imported Celtic wares, clothing,
home decor and an extensive selection of Irishmade jewelry of both gold and silver, our gift
shop goes far beyond items that are just Irish in
nature.
How do you keep your product/service current for your customers?

Whether it's overseas buying trips or one on one
visits with our vendors in the states, we have a
vast array of Irish and domestic manufacturers
and crafts people at our disposal. We are con28 | JUNE 2017 | CAPITAL REGION LIVING

Being open seven days a week and participating
throughout the year in Celtic festivals in the
Northeast and Capital District doesn't leave
much down time; however, our passion is our
pups, obedience training and therapy dog work.
We have two Irish wolfhounds, Mollie and Dugan.
You can usually find one it not both of them at the
shop in the official role as greeter.
Fusco Personnel, Inc.
4 Executive Park Drive, Albany
869.6100; fuscopersonnel.net
Owner: Patricia A. Fusco
Describe your business with a
brief history:

Established in 1994, Fusco Personnel is a NYSCertified Women Business Enterprise (WBE)
executive search, recruiting and staffing firm
headquartered locally, servicing nationally. Our
team of eight specialists and generalist
recruiters assists in various industries and types
of positions including but not limited to technology, healthcare, finance, HR, engineering,
administrative, operations and manufacturing.
How do you keep your product/service current for your customers?

We stay current with our services by knowing our
customers and their needs. We take a proactive
approach and constantly know their business

Fusco Personnel, Inc.

when we recruit talent. Whether they need our
assistance now or in the future, we are ready.
What benefits will folks love utilizing
for your product/service?

People will love our team, culture and responsive
approach, coupled with our approach to recruiting talent and culture! Our placement ratio is
over 90% and retention is over 95%.
What feedback do you get on your
product/service?

Our list of testimonials is extensive and continuous: “You have become an extension of our HR
department.” “Fusco is the best – we wouldn’t
call anyone else.” “Your company knows us so
well; all we have to do is ask and your team
knows exactly what to do.” “Thank you for finding me the perfect career – I am so happy in my
new career.” “I loved my experience with Fusco
and would refer anyone to you.”
What would you share with the world
about the Capital Region?

I absolutely love to recruit people here from other
areas. Many people think we are near Buffalo or
too cold and not much to do here! However,
when I can get them to simply come here and
see what we are all about, we have them sold
and they never want to leave! We take it one step
further – we also meet with the candidate’s family. The family has to love being here for the candidate to remain in their new role.
How do you unwind?

Lakeside with my family.
Chez Nous
707 Union Street Schenectady
344.6393; cheznousschenectady.com
Owners: Heather and Andy Chestnut
Describe your business with a
brief history:

Schenectady natives Andy and Heather experi-

lob

CR Gas Logs & Fireplaces

How do you keep your product/service current for your customers?
Chez Nous

Our staff is continually updating their training on
new and upgraded products to remain competitive in the market.

enced several relocations during Andy’s corporate career, including a 3-1/2-year assignment in
France, living in the French countryside outside
Paris. Heather had always been a foodie; this
experience connected to something deep in her
and she became passionate about bringing a
French restaurant to Schenectady.

We provide free home/site estimates to assist
our customers in choosing the right product(s)
for their needs. Scheduling when convenient for
customers.

How do you keep your product/service current for your customers?

What feedback do you get on your
product/service?

Our menu changes four times a year to benefit
from the freshness of local seasonal products.
We also offer lighter fare either at the bar or seasonal outdoor patio.
What benefits will folks love utilizing
for your product/service?

Entering Chez Nous is to step out of the regular
world. It’s brighter and bigger than it looks from
the outside. We seek to delight all five senses for
our guests.
What feedback do you get on your
product/service?

Guests tell us they are glad we have brought a
restaurant like this to the region. Lovers of
French cuisine especially delight in Chez Nous’
attention to service and detail.
What would you share with the world
about the Capital Region?

What benefits will folks love utilizing
for your product/service?

We have very high customer satisfaction feedback for product(s), price and service. Our team
will do everything possible to make sure you
receive the best quality service. This goes
beyond just installation. It begins with the customer experience.
What would you share with the world
about the Capital Region?

Voted Best French Restaurant

Patio is now open!
Enjoy our summer ‘17 menus, featuring
delicacies of the season and detailed on our
website. Accompany it with a chardonnay, a
chilled Gamay or a summer Rosé. Lighter
fare menu also available on the patio.

707 Union Street • Schenectady
344.6393 • cheznousschenectady.com

Great area to raise a family; abundant resources
available.
How do you unwind?

Working
Showroom hours:

Monday-Friday: 9am-4pm; Saturday: 10am2pm.
See our ad on page 42.

Our area provides a great balance of natural
resources and farms, without sacrificing access
to cities.
How do you unwind?

We are both musicians, and we like good food
paired with good wine, movies, theater, and
travel (especially to France and Suisse
Romande.)
CR Gas Logs & Fireplaces, Inc.
15 Drywall Lane, Voorheesville
765.4279; crgaslogs.com

Wired Coffee

Owners: Claude Rodrique /
Administrator: Tom DePalma

Wired Coffee
1104 Ellsworth Boulevard, Malta
400.1377; sipwired.com

Describe your business with a
brief history:

Owner: Marty Michele

Over 35 years Hearth & Patio Products & Service
Dept.

Describe your business with a
brief history:

Wired is a small-batch roasting specialty coffee
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How do you keep your product/service current for your customers?

Union for the New York Telephone company in
Albany. From our earliest days, we’ve focused on
service, innovation and education to help our
members make confident financial decisions.

I like to stay ahead of the pack, think like the
consumer, and be creative and innovative.

How do you keep your product/service current for your customers?

What benefits will folks love utilizing
for your product/service?

We truly listen to our members and design products and services that make a difference for their
families. We embrace technology, keeping our
members connected when they are on the go.

shop and cafe featuring rare and fair trade
organic coffees from around the world.

Health! More and more studies and research
suggest that drinking black coffee is healthy for
you and loaded with antioxidants and many beneficial B nutrients.
What feedback do you get on your
product/service?

Our customers love our coffee, especially the
nitrogen infused coffee and bourbon barrel aged
cold brew. I believe in what I do and doing it
right. I let the product speak for itself.

What benefits will folks love utilizing
for your product/service?

CAP COM employees are expert resources for
life’s biggest purchases. We are here to guide
our members every step of the way.
What feedback do you get on your
product/service?

What would you share with the world
about the Capital Region?

Our members have honored us with multiple
awards for our service and we couldn’t be more
proud!

Its a great place to enjoy the four seasons. Don’t
get too dizzy from all the roundabouts.

What would you share with the world
about the Capital Region?

How do you unwind?

We are committed to partnering with hundreds
of local organizations through the work of our
CAP COM Cares Foundation, providing memorable experiences.

By practicing patience.
Hours:

Visit SipWired.com for current hours and
updates. See our ad on page 4.

How do you unwind?

Whether we’re cheering on our CAP COM
Crusaders at Joe Bruno Stadium, coming together for a staff picnic or marking the end of another great year, we are good at celebrating success.
We also know, however, that the best way to truly
unwind is to spend time with the ones we love. So
we give work-life balance a high priority.
Hours:

Branch lobbies – Monday-Wednesday: 8:30am4:30pm; Thursday-Friday: 8am-5pm; Saturday:
8:30am-12:30pm. Drive-thrus – MondayWednesday: 8am-5 pm; Thursday-Friday: 8am-6pm;
Saturday:8:30am-12:30pm. See our ad on page 3.

Describe your business with a
brief history:

The store started when the Steins moved up to
Pattersonville from Pennsylvania. Their daughter
and son in law took over the business in the mid
70s and my wife and I took over from my aunt
and uncle in the mid 90s. Back then, there was
no Thruway; Route 5-S was a major connection
between Amsterdam with its rug mills and
Schenectady with GE. Pattersonville is half way
between the two cities. Now, we attract customers from all over.
How do you keep your product/service current for your customers?

We review our trade magazines for what’s current in furniture designs. We are on the Houzz
website for current colors, trends and designs.
We listen to our customers as to what they might
like to see, style- and color-wise.
What benefits will folks love utilizing
for your product/service?

Customers get quality furniture at less cost, that
is American made, not imported from overseas,
and is built to last. Many times, the furniture we
sell is handed down to other family members. We
stand behind what we sell. If there is a problem,
someone direct from the store will come to the
home and take care of it. We do not contract our
deliveries out. We also offer free financing.
What feedback do you get on your
product/service?

Customers like that there are no hidden charges
and no delivery fees. They like to know the person they just bought their new furniture from is
likely the person delivering it the next day. They
appreciate that we remove their old furniture and
donate it to a local organization that will find a
family in need.
What would you share with the world
about the Capital Region?

It truly is a great place to live and grow a family.
How do you unwind?

Betsy and I like to canoe, hike and camp in the
summer, all over the Adirondacks—the more
remote the better. We ski and snow shoe in winter. As someone said, “If you don’t do it today,
you will only be that much older when you do.”
See our ad on page 41.

CAP COM Federal Credit Union

Countryside Stove & Chimney
839 Route 50, Burnt Hills
384.0598, countrysidestove.com

CAP COM Federal Credit Union
Various locations
capcomfcu.org
Owners: Our members.
CEO Paula Stopera
Describe your business with a
brief history:

CAP COM was established in 1953 as the Capital
District Telephone Employees Federal Credit
30 | JUNE 2017 | CAPITAL REGION LIVING

Owners: Dave and Jodi Crouse
Pattersonville Furniture Store

Pattersonville Furniture Store
1664 Main Street, Pattersonville
887.2741; pattersonvillefurniture.net
Owners: Greg & Betsy Welsh

Describe your business with a
brief history:

Countryside Stove & Chimney was established in
1997. Our staff is certified, knowledgeable and
ready to discuss any of your needs in purchasing
a gas, wood or pellet stove, insert or fireplace for

lob
Hours:

Monday, Tuesday, Wednesday, Friday: 9am-6pm;
Thursday: 9am-8pm; Saturday: SeptemberJune: 10am–4pm; Saturday July-August: 10am2pm; Sunday September-December: 10am-4pm

Countryside Stove & Chimney

your new home or addition. Sales, service and
installation are available with a purchase of any
unit. A stove, insert or fireplace décor from a
country, modern or contemporary look is awaiting just for your home.
How do you keep your products/service current for customers?

Our products are manufactured by Travis
Industries in the State of Washington—USA
made. Every year, Travis Industries manufactures
the products according to the trend of that year,
customer requests and dealer input. We introduce the newest technologies and products for
easy, efficient and green living.
What benefits will folks love utilizing
for your product/service?

Our customers love using our gas products to
heat their homes and have a benefit of keeping
warm even with the loss of power. All of our
products have a high efficiency rating and are of
great quality and serve a purpose for all heating
needs.
What feedback do you get on your
products/services?

Customers love our products, service and installation. Almost daily we receive phone calls from
our customers complimenting our technicians on
their knowledge, courtesy and cleanliness while
at their home on an installation.
What would you share with the world
about the Capital Region?

Truly Rhe

Truly Rhe
One Broadway, Troy
273.1540; trulyrhe.com
Describe your business with a
brief history:

Ten years ago this year I discovered Troy and
Truly Rhe, the unique boutique , was born. Truly
Rhe is a women's boutique nestled in the heart
of downtown Troy specializing in Rhe-inventing a
women's wardrobe.
How do you keep your product/service current for your customers?

I keep the assortment fresh with new shipments
arriving weekly, specially hand-picked by Me for
you!
What feedback do you get on your
product/service?

My customers embrace the Truly Rhe way of
dressing and carry that into their daily
wardrobe—looking fabulous everyday! She tells
her friends and they tell their friends and so on
and so on. Can't ask for anything better!
What would you share with the world
about the Capital Region?

The Capital Region is full of shoppers who are
always looking for some alternative heating.
There is no place else in the area where you can
find so many of these options and local products
under one roof. We are proud to serve over 7,000
customers here in the Capital Region.

I end my day discovering one of the many wonderful restaurants in Troy.

How do you unwind?

Spring/Summer shop hours:

Our busy months are August through December.
When January comes around, we are sure to
take a vacation to unwind.

The Capital Region is a high energy area that
offers a diverse cultural experience for any age.
How do you unwind?

Tuesday: 12-4pm; Wednesday-Friday: 11am6pm; Saturday: 11am-4pm; Sunday: 11am-3pm
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VENT Fitness Studio
307 Broadway, Saratoga Springs
www.ventfitnessstudio.com
VENT Fitness Studio is a new boutique fitness concept located in the heart
of historic Saratoga Springs. VENT
Fitness Studio offers members an intense
group training experience designed to
shatter your expectations and redefine
your confidence. Harnessing the science
of high-intensity intervals, rapid-fire
strength training, and the total-body benefits of MMA-inspired training, the studio
features a LIVE DJ and moves to its own
undeniably inspiring playlist, guaranteed
to push you through every mental and
physical boundary. At VENT Fitness
Studio you will push together, burn
together, train together and reinVENT
together. Visit ventfitnessstudio.com to
claim your FREE session today!

Myrtle Street Obstetrics &
Gynecology
59 Myrtle Street, Saratoga Springs
2105 Ellsworth Boulevard, Malta.
587.2400; myrtlestobgyn.com
Zika is a virus spread by certain types
of mosquitoes or humans. The devastation and fear associated with Zika comes
from possible birth defects caused when
an infected woman passes the virus to her
unborn baby. Women in their child-bearing years can take steps to minimize their
risk of contracting Zika: Avoid travel to
areas where Zika is prevalent. If you do
travel to these areas, be sure to use insect
repellant, wear protective clothing, and
stay inside if possible. If your partner travels to a high risk zone, the safest plan is
abstinence or proper condom use, since
Zika can be transmitted through unprotected sex.
Talk to your healthcare provider or
visit health.ny.gov/zika for more information.

Capital District Wellness
Management Services
1375 Washington Avenue,
Suite G102, Albany
489.2628; weightlossalbanyNY.com
Miraculous LED technology offers
safe and effective weight loss alternative:
How can you lose 3 inches or more of real
body fat in 32 minutes? Capital District
Wellness Management Services offers fat
loss alternatives that allow you to target
resistant areas with specific wavelengths

32 | JUNE 2017 | CAPITAL REGION LIVING

WOMEN’S HEALTH | ADVERTISING SECTION

of red light (belly, arms, thighs, chin, back).
There are no side effects whatsoever! No
pain; no downtime. Results are immediate. A total fat loss of 2-3 inches or more
is typical in one session. Photonica is the
only FDA-cleared LED device for immediate fat loss without pills, surgery, cell damage or exercise.

Advanced Audiology Services
27 Lower Hudson Avenue, Green Island
270.5802; advancedaudiologysvcs.net
It can be quite daunting, not to mention frustrating, to try to make a decision
about which hearing aid to buy. This is
where the services of the audiologist can
be instrumental in achieving a successful
outcome. The audiologist’s role in selection is to guide and advise the consumer
regarding options such as style and level
of technology. One should wind up with
“the best hearing aid for me.” Carrying
many brands does not necessarily translate into an advantage to the consumer.
More useful information might be the
answer to “What kinds of results do you
typically get from the hearing aids that you
dispense? Are your patients usually satisfied with the outcome?”

Steven Yarinsky, MD, FACS
Saratoga Springs Plastic Surgery, PC
7 Wells Street, 3rd Floor, Saratoga Springs
583.4019; saratogalabiaplasty.com
ThermiVa Non-Surgical No DownTime Vaginal Rejuvenation
Reclaim your sexual health. Restore
your satisfaction. Revive your relationship.
ThermiVa® is a non-invasive 30-minute
new therapy to treat vaginal discomfort
and dryness after menopause and looseness and decreased sensation after childbirth. ThermiVa® can also effectively treat
mild urinary stress incontinence and early
pelvic prolapse. Gentle painless heat
energy creates new collagen and softer
thicker and more lubricated vaginal
mucosa. ThermiVa® also promotes new
nerve growth, which enhances pleasurable vaginal sensation during relations. We
commonly treat women who have experienced painful intercourse due to vaginal
dryness, which occurs after breast cancer
antiestrogen medication treatment and
after menopause. They have reported
more pleasurable intimacy. ThermiVa® is
quick, painless, easy, and safe and
requires no anesthesia or downtime. Call
583.4019 for a consultation with Dr.
Yarinsky. Visit saratogalabiaplasty.com.
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DISCOVER

Columbia
County
Olana Partnerships
5720 State Route 9G, Hudson, www.olana.org

June 2-November 5
Historic Landscape Tours: Tuesday, Friday, Saturday and Sunday.
Guided tours of Olana’s artist-designed landscape cover Frederic
Church’s 250-acre composition and spans more than 150 years of history. Topics include art and design, the native woodlands and meadows, the farm, the constructed lake, Church’s original painting studio,
architectural elements, view-shed protection, and Olana’s ongoing
preservation story.

June 3 • 4pm
OVERLOOK: Harper Montgomery on Reading Teresita Fernández’s
Art: Join Harper Montgomery, PhD, Distinguished Lecturer and
Patricia Phelps de Cisneros Professor in Latin American Art at Hunter
College, for a lecture and discussion about Teresita Fernández.
Montgomery will focus on avant-gardism, social activism, institutions,
and cross-cultural conditions for making and displaying art. Illustrated
lecture followed by Q&A and an abridged tour of the exhibition
OVERLOOK. Refreshments will be served. Ages 15+. Members $15;
nonmembers $20. (Exhibition available through November 5.)

June 10 • 10am
Portraiture/aka Caricature/ with graphic artist Barbara Slate: Join
Barbara Slate, a pioneer among women in comics, to make a portrait
or self-portrait in cartoon style. She has illustrated hundreds of Betty
and Veronica stories for Archie Comics. Participants will learn how to
create a comic drawing of a face. All materials will be provided.
Refreshments will be served. All ages. Members $10; nonmembers
$15; families (up to 5) $25.

June 10 • 4pm
Explore & Create: History of the Handwritten Note: Make your own stationery and greeting cards using antique papers that reflect travel and
life in the 19th century. Patti Gibbons will present a hands-on exploration into the history of travel advertising, correspondence, printing
methods, and the art of handmade cards during the Victorian era.
Abridged tour of the main house followed by art-making. Refreshments
will be served. Ages 12+. Members $15; nonmembers $20.

June 17 • 4pm
Traveling Talks: Religion & Environmentalism in the United States: Join
Mark Stoll, PhD, from Texas Tech University to learn more about his new
book Inherit the Holy Mountain: Religion and the Rise of American
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Environmentalism. He will discuss how certain denominations in the
country made nature a moral and political force, with a focus on how this
influenced Frederic Church's work. Illustrated lecture followed by Q&A
and an abridged tour of the main house. Refreshments will be served.
Ages 12+. Members $15; nonmembers $20.

June 24 • 9am
Museum Storytelling: Family Tours: Master storyteller Tom Lee has
spent the winter writing and tracking the adventurous travels of
Frederic Church to craft an original story to tell inside the main house
at Olana. Lee uses art, objects and stories to help young people (and
grown-ups) fall in love with museums. He integrates traditional stories,
myths, and legends from countries and cultures around the world to
expand and collapse history. Ages 5+. Free.

June 24 • 1:30am
Tom Lee Question Tour: Tom Lee is a professional storyteller with 20
years of experience performing traditional stories, folktales and myths
for adults and for children in museums and libraries. This special tour
is what happens when your questions about Olana get layered with
myths, stories and more questions. You will learn many truths but you
might be surprised how you get there. Ages 10+. Individuals $15.

June 24 • 3pm
Garden Dialogues: Olana, Margie Ruddick & The Cultural Landscape
Foundation: This tour of Olana focuses on the significance of the landscape and its impact on art. Part of the nationwide Garden Dialogues
program in which landscape architects, artists and others offer personal insights and observations about Olana and its influence on
them, and engage in a broader conversation with attendees. Ages
12+. Individuals $60.

June 27 • 5:30pm
Pathways to Prevention: First Aid for Outdoor Enthusiasts: Discussed
by Columbia Memorial Health’s Jeff Burns, RN, who helps lead the
CMH Emergency Department and is also a flight nurse and major in
the U.S. Air National Guard. Participants will experience a 20-minute
talk, followed by a short walk on Olana’s carriage roads. Snacks will be
served. Free. All ages. Rain or shine.

June 30 • 4:30pm
Artist on Art Tour - Mariel Fiori: During this series artists use many
mediums and “poetic license” to talk about Olana and the exhibition
with concepts and connections that inspire them. This is not a traditional house tour! Artist-led tours are accompanied by Olana’s Director
of Education and end with a glass of wine on the piazza near sunset.
All ages. Members $15; nonmembers $20.
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East Greenbush Window Coverings
601 New Loudon Road, Suite 4, Latham
477.9025;
EastGreenbushWindowCoverings.com
Have you visited the East Greenbush
Window Coverings showroom in Latham
to see what are the latest and greatest in
window treatments? Our contemporary
showroom displays the newest shades,
blinds, decorative hardware and drapery
treatments. This includes motorization
that can be done from your smartphone
and tablet to control your window shades
from anywhere, whether you are home or
vacationing. We have energy-efficient gorgeous shades that make a subtle statement by treating the light that enters your
home. Our designers are ready to work
with you to bring new excitement to your
homes.

Redbud Development
2 Commerce Park Drive, Wilton
691.0428; redbuddevelopment.com
Redbud Development, Inc., is a landscape construction company specializing
in the custom design and quality installation of residential improvement and development projects. With a creative and collaborative approach, we help clients imagine and build exterior environments that
connect seamlessly with the interior and
reflect their personality and lifestyle.
Custom designed pools, outdoor
kitchens, stone patios and wooden structures are just samplings of features we
can utilize to help you create a functional
retreat to better enjoy your favorite pastime, whether that is entertaining friends,
exercising, or just getting closer to nature.
Call Redbud today at 691.0428 to talk
over some ideas or schedule your no-cost
initial consultation.

Schenectady Floor Covering
1910 Maxon Road Ext., Schenectady
372.5664; schenectadyfloorcovering.com
In business for over 50 years,
Schenectady Floor Covering has built its
business on its reputation for customer
service. Our 9,000-square-foot showroom
has all the brands you know and trust with
all the latest styles, colors and designs.
We specialize not only in carpet, but also
hardwood, ceramic tile, area rugs, laminate and vinyl flooring. We are the Capital
District's premier Karastan dealer.
Schenectady Floor Covering is a proud
member of Flooring America. As part of
America's leading flooring retail group,
this 500-store nationwide buying power
guarantees you low prices on thousands
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of carpet types and other flooring options
backed by the most solid warranties in the
floor covering industry.

Amsterdam Overhead
Door Company
403 West Main Street, Amsterdam
842.7370, amsterdamohd.com
Amsterdam
Overhead
Door
Company is proud to offer superior quality garage door systems that are professionally installed for residential, commercial, agricultural or industrial applications.
We have proven expertise in every phase
of garage door selection, installation,
maintenance, service and repair. Garaga
Inc., the largest manufacturer of garage
doors in Canada, has certified us as a
Garaga Expert. This means that we can
guide you in finding exactly the right
garage door to meet your needs. Getting
the proper advice when buying a door is
essential; after all, we buy one or, at most,
two garage doors throughout our lifetime.
The Amsterdam Overhead Door Company
is a family-owned business that was
founded in 1924.

The Furniture House
1254 Highway 9P in Saratoga Springs
1060 Route 9 in Queensbury
thefurniturehouseny.com
Whether building a new home, downsizing or just updating your current home,
The Furniture House is the place to come
for your home furnishing needs. At TFH,
you aren’t limited by someone else’s idea
of style or the “same thing everyone else
has too” in three colors. Our design staff
will help make YOUR dreams a reality,
YOUR personality shine through. We offer
quality unique pieces at a value you didn’t
realize you can afford. Small rooms? No
problem.
Unique
needs?
No
problem–from basic home pieces to murphy beds, custom builds, adjustable coffee tables, jewelry mirrors, conversation
sofas and more. Our delivery team will
deliver anywhere in the continental US!
Come see what all the buzz is about. The
unusual as usual!

Emerich Sales & Service
187 Valentine Road, Charlton; 399.8574
or 1369 Route 9, South Glens Falls;
636.5580; EmerichSales.com
Best prices, extensive selection,
superior service-and most knowledgeable
staff in the area:
Emerich Sales & Service has been
taking care of customers' equipment
needs since 1968, providing product
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advice, service and parts support for top
brands including Kubota, Yanmar, Cub
Cadet, Toro, Ariens, Ferris, eXmark,
Husqvarna and more. Family-owned and
operated, Emerich offers a customer
experience unlike any you will find at a
box-store. One of the many advantages of
working with Emerich is the set-up and
delivery service at no charge within 50
miles. If your equipment has an issue
under warranty in the first six months, the
transportation charges are waived. We
also have PartsByNet.com for aftermarket
and OEM parts.

Decker's Landscape & Aquatics
1632 Main Street, Route 5S, Pattersonville
1157 New Loudon Road, Route 9, Latham
887.5552; deckerspondscapes.com
Decker's is a custom landscape and
water feature design and installation company that creates interactive outdoor living spaces with endless design options.
Decker's specializes in creative design
consultation for water gardens, hardscapes and foundation plantings. Our
water garden retail store will carry all of
your pond supplies including pond kits,
liner, filtration and pumps; decorative
water features and pond accessories;
pond fish, such as koi, comets, shubunkins and more; fairy garden supplies; and
outdoor decoration gifts. Stroll our landscaped display ponds with cascading
streams and waterfalls of various sizes.
Stop in and meet our "pond team.”

Empire State Stone
2053 Central Avenue, Colonie
456.6500; esstone.com
Empire State Stone is proud to now
offer an indoor showroom for the finest
granite, quartz and natural stone products
available. Stop by today and see a huge
selection of slabs to choose from. Natural
stone brings not only aesthetic beauty but
adds substantial value to your improvement plans. Whether it’s a kitchen counter
top, bathroom vanity or a more complex
custom fabrication, our team draws upon
many years of professional service and
experience to ensure your project is a success. We recognize our clients are not
merely making a purchase but an investment. Having worked with the most
prominent suppliers throughout the
Capital District (and most of the northeast)
we offer a high level of insight.

The Wood Carte
1063 U.S. 9, Queensbury
793.7655; woodcarte.com
The Wood Carte is New York’s best
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source for all things wooden and well
made. There’s only so much we can say
about our store. We much prefer to show
you what fun you can have shopping for
furniture! Go to woodcarte.com to see
hundreds of pictures of Amish-made real
wood furniture and accessories. Trust
us—it will be love at first click. Then stop
in to see what we have in-store for you.
Just south of the Great Escape, Route 9,
Queensbury.

Ghent Wood Products
1262 Route 66, Ghent
828.5684; ghent@ghentwoodproducts.com
When it comes to a home’s improvement, why not take a space that might
otherwise be unused and change it to a
“me” place? Enter the “Man Cave.” A portion of your basement is the perfect place
to set up a Man Cave, and no Man Cave is
complete without a bar. Ghent Wood
Products has a number of wood choices
to choose from for bar tops, as well as
rustic barn wood siding that is the ideal
choice for the walls of any respectable
Man Cave. If you’re a hands-on person,
Ghent Wood Products has extensive
wood choices, so when it comes to decorating the Man Cave, you can pick from a
wide assortment of domestic and foreign
woods to make anything from tables to TV
cabinets. Happy Man Caving!

All Seasons Equipment Inc.
60 Freeman’s Bridge Road, Scotia
372.5611; allseasonsequipinc.com
All Seasons Equipment Inc. is a family-owned and operated business located
in Scotia. We can provide you with the latest and best in outdoor power products to
make your outdoor living more enjoyable.
In all of Scotia, there isn't a friendlier or
more knowledgeable staff than ours.
We're happy to help you find either the
perfect outdoor power equipment, service
or the parts you've been looking for. We
carry many brands including Ariens,
Honda Power Equipment, Scag, STIHL
and Toro. Call or stop in—we're always
ready to help!

Homecrest Kitchens
110 Freeman’s Bridge Road, Scotia
370.3110; homecrestkitchensinc.com
Founded in 1971 by Albert Bergami
and Sam Duci, Homecrest Kitchens has
grown since then and has greatly expanded over the years and is now owned and
operated by Albert’s two sons, John and
James. Come to our showroom to see the
numerous kitchen and bath displays with
a variety of design ideas. The sales staff
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will design your kitchen layout and have it
installed for you through their experienced
recommended contractors. Over the past
46 years, Homecrest Kitchens has been
serving homeowners, builders and remodelers with pride in their work and the best
service possible.

The Davey Tree Expert Company
141 Wade Road, Latham
785.9417; davey.com
The Davey Tree Expert Company provides tree and lawn care services throughout the United States and Canada. Davey
Tree’s Capital District office has been in
operation since the early 1920s and covers a 50-mile radius of Albany. Services
include: tree and shrub pruning and
removal, planting, fertilization, and insect
and disease management, lawn fertilization, weed and insect control, and seeding. Backed by a dedicated team of scientists at The Davey Institute in Kent, Ohio,
our ISA-certified arborists and plant health
care technicians have access to the latest
findings in tree, shrub care and lawn care.
Davey’s first priority is to make each customer happy and since 1880, has been
achieving this goal time after time on
property after property.

Seasons Supply Company
852 Grooms Road, Rexford
2706 US Route 9, Malta
371.5730, 581.2900 seasonssupply.com
Seasons Supply Company was
formed in 1997 by Clifford Hughes, a lifelong resident of Clifton Park. The inspiration behind the development of Seasons
Supply Co. was to offer professional landscaping and property maintenance supplies—not available to big box stores—to
contractors and homeowners who
demand nothing short of superior quality
and service. It gives us great pleasure to
do business with local companies and
homeowners and to offer a personal
hands-on approach found nowhere else.
Stop by our showroom today and see why
you’ll keep coming back. We look forward
to serving you.

South End Powdercoating
120 Catherine Street, Albany
469.0251; southendpowdercoating.com
South End Powdercoating is a locally
owned and operated custom powder coater
conveniently located in downtown Albany,
offering a durable, long-lasting and beautiful
finishing alternative to paint on metal surfaces. Typical projects we encounter are
lawn furniture, iron railings, decorative garden items, home radiators, and even car,
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truck and motorcycle parts. With over 7,500 colors available, our personalized finishing service allows us to offer a finish to meet even the
most demanding customer’s needs. Let your imagination run wild.
Please give us a call to discuss your residential or commercial finishing projects. Why paint it? Powder coat it! 469.0251.

Hudson River Tractor Company
Various locations
hudsonrivertractorcompany.com
Hudson River Tractor is a full-line John Deere agricultural, commercial and consumer turf dealer with four locations in and around
the Capital Region in Schaghticoke, Clifton Park, Chatham and
Fultonville. Hudson River Tractor carries agricultural equipment
from John Deere, H&S, Krone, Oxbow and Hardi, as well as Stihl
hand-held pieces and Honda power equipment, including the
industry-leading walk-behind mowers and generators. We also provide after-market support with genuine John Deere and OEM parts,
factory-trained technicians, and mobile service. Hudson River
Tractor—one company with people strong in their backgrounds and
expertise—provides complete solutions for your needs.

L. Browe Asphalt Services
479.1400; broweasphalt.com
L. Browe Asphalt Services has served thousands of residential and commercial customers in the greater Hudson Valley. Our
installations are built to last, with correct elevations and subtle
detailing to ease the job into the land. Transitions are smooth with
good, level flow, and slight changes in elevation to provide proper water drainage. We mill the end of the drive so that it retains its
thickness and is not subject to being lifted up by plow equipment.
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The end product is a true, level, aesthetically pleasing job with artistic curves and superior function that completes and enhances the entire property setting. For more information and to request a free estimate call 479.1400; broweasphalt.com

Smith's 783-Pave and 783-Seal of Latham
776-D Watervliet-Shaker Road, Latham
783.PAVE (7283); 783pave.com; 783.SEAL (7325); 783seal.com
Smith's 783-Pave and 783-Seal of Latham is a leading provider of residential and
commercial paving, seal coating, and repair services in the Capital Region. Whether you
are looking to install a new parking lot/driveway or maintain or repair your existing pavement, we will provide you with a complete solution that is suited to your needs and budget. In business since 1991, we have been trusted by and proudly served over 8,000 customers in the Albany area. Our philosophy has always been to provide a good service at
a reasonable price, which is why we don't offer any coupons or other limited time gimmicks to pressure customers. We look forward to the opportunity to serve you. Thank you,
Phil Trifaro, owner.

Herzog's Home & Paint Centers
898 New Loudon Road, Latham; 782.1590
1343 Central Avenue, Albany; 465.1526
herzogs.com
Herzog’s, your local Benjamin Moore retailer, has two central locations in the Capital
District—898 New Loudon Road in Latham and 296 Central Avenue in Albany. At
Herzog’s, you’ll find Benjamin Moore paint, stain and design expertise like no other, and
you’ll receive personal, unrushed attention and service that includes design expertise,
color selection and guidance on product selection. The Latham location has a complete
paint and design showroom that provides the perfect venue for planning your single room
or whole house décor. Ask for Jessica—her design expertise will help you choose the
right colors, as well as coordinating fabrics and window treatments.
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Arts & Entertainment
Albany County
Albany Institute of History and Art

Care and Feeding of Your Car: Staff from the
Glenmont Job Corps will provide an introduction to how the components of your car work
together. Sign up online or call.

125 Washington Avenue, Albany
463.4478; albanyinstitute.org

June 12 • 6pm

June 1-18

open to the public.

Wampum World: A multi-media exhibition
and art installation by Renee Ridgway interpreting the changing meaning of wampum from culture to culture and through time periods.

June 16 • 6-8pm
Artists of Mohawk-Hudson Region: Mingle
with artists and enjoy refreshments at opening
reception of this exhibition. Cash bar. RSVP to
Briana
at
463.4478
ext.
412
or
thomasb@albanyinstitute.org. Free to members; $10 nonmembers.

Bethlehem Public Library

Board of Trustees Meeting: All meetings are

June 12 • 1:30pm
DayBooks: Discuss The Illegal by Lawrence
Hill. Copies are available at the information
desk. Large-print audio and downloadable
copies may be available.

June 13 • 7pm
AfterDinner Too: Discuss The Soul of an
Octopus: A Surprising Exploration into the
Wonder of Consciousness by Sy Montgomery.
Copies are available at the information desk.
Large-print audio and downloadable copies
may be available.

June 15 • 7pm

451 Delaware Avenue, Delmar.
439.9314; bethlehempubliclibrary.org.

Listening Parties: Be the DJ and bring a
recording of any genre to share and discuss.

June 2 • 1-3pm

June 16 • 1-3pm

Coffee & Conversation: Conversation with
Susan B. Anthony: Hear all about the Women’s
Suffrage Movement in honor of its 100th
anniversary in this first-person depiction portrayed by Phyllis Chapman of Vintage Visitors.
Hour-long program is followed by a coffee hour
featuring beverages and light refreshments.

Coffee & Conversation: Virtual Tour of
Schuyler Mansion: Take a peek inside the home
of renowned Revolutionary War general and
U.S. Senator Philip J. Schuyler. Photos and more
will highlight the mansion’s history. Hour-long
program is followed by a coffee hour featuring
beverages and light refreshments.

June 4 • 2pm

June 18 • 2:30-4pm

A visit with Ann Leary: Bestselling author
whose writing credits include An Innocent, A
Broad, The Good House and The Children will
discuss her work. First-come, first-admitted
event; doors will open at 1:45pm. Underwritten
by the Friends of Bethlehem Public Library.

June 5 • 6-8:30pm
Fun and Games for Grownups: An adultsonly gathering where you can play games,
including chess, color and socialize. Snacks
served!.

June 5, 19 • 6-8pm
Open Sewing: The library’s sewing machines
will be available for independent projects. Bring
your own supplies. Volunteers may be available
to assist you. Sign up for one or more two-hour
sessions.

June 6 • 7-8:15pm
Trivia Night: Sign up alone or as a team and
match wits with others. Prizes donated by the
Friends. Sign up online or call.

June 9 • 1-3pm
Coffee & Conversation: Song of the Century:
Learn about the little-known songwriters behind
some of the best-known songs. Hour-long program is followed by a coffee hour featuring beverages and light refreshments.
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June 9 • 7-8:30pm

Learn to Meditate: Find out more about the
practice of meditation and mindfulness in this
introductory class by instructors from the
Shambhala Meditation Center of Albany. Wear
comfortable clothing.

June 19 • 6:30pm
Friends of the Library Meeting: New members are always welcome.

June 23 • 10am
Coffee & Cinema: Watch “Hidden Figures”
(20th Century Fox, PG, 127 minutes) about
three female African-American scientists who
were behind one of NASA’s most significant successes.

June 26 • 1:30-3pm
Day Writers: Spend an hour writing with the
final half hour for optional sharing and feedback. Open to anyone interested in writing; all
abilities and genres are welcome.

June 30 • 10am
Coffee & Cinema: Watch “The Eagle
Huntress” (Sony Pictures, G, 87 minutes), the
story about a young girl who is the first in many
generations to become an eagle hunter.

A&E

Fulton County
June 2 • 6-10pm
Something To Talk About Dinner Show:
The Bridge Walk at Perthshire, 112 Perthshire
Drive. Dinner and the show $30 per person.
866.4225

June 3 • 7-10:30pm
HEY JUDE - Authentic Beatles Tribute Band:
Glove Performing Arts Center, 42 North Main
Street, Gloversville. Fundraiser for the Glove
Theatre. Presented by The Glove Cities Rotary
and The Glove Theatre. General admission $20;
seniors $15. Phone 773.8255 ext. 25

June 7 • 5-8pm
Americade Bike Night Bash: Adirondack
Harley-Davidson, 106 Bellen Road, Broadalbin.
First bike night event! Food, music, and fun.
Free. 883.1128

June 8 • 6-9pm
22nd Annual Vintage Café Classic Car
Show 2017: Vintage Café, 21 West Main
Street, Johnstown. Parade lineup starts at 5pm;
classic car parade starts at 6pm. Route from
Milligan & Higgins to Perry Street south, right
on West Montgomery, right on South Market
under the Vintage Café banner. 762.0030

June 9 • 11am
Inaugural Sean Craig Memorial Golf
Tournament: Fox Run, 129 County Highway
142A, Johnstown. Day of golf and fun in honor
of Sean Craig. $100/player. https://seancraigmemorialfund.wordpress.com/2017/04/25/inau
gural-sean-craig-memorial-golf-tournament/ or
the pinned post for registration and sponsorship opportunity forms. 332.2456

June 10 • 8am
5K Triple Crown presented by St. Mary’s
Healthcare: Lexington, 465 North Perry Street,
Johnstown. 8am registration and 9am run. All
Triple Crown racers are automatically entered to
win prizes. Also, cash prizes will be awarded to
Triple Crown winners (male/female) in the following age groups: 20-39; 40-59; 60+. Medals
will be awarded for various age categories.
725.4545

June 10 • 3-7pm
Southern Adirondack Wine & Food
Festival: Fulton Montgomery Regional
Chamber Gallery & Information Center, Main
Street, Gloversville. Kickoff event to
Gloversville’s monthly Twilight Market.
Expanded vendor list that includes New York
wines, regional distilleries, and breweries, artisan foods and local artists. Main Street from
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Fulton to Fremont shut down for event. Under
21 or don’t want to drink alcohol? Now offering
two types of tickets. IDs will be checked at door
and wristbands and tasting glasses will be provided to those over 21. $20/$10.
eventbrite.com/e/cabin-fever-chili-cookoff-andbrew-tasting-tickets-32073520764.
Phone
775.8904

June 17 • 8am
2017 Great Sacandaga Challenge –
Triathlon: Sacandaga Bible Conference
Facility, 191 Lakeview Road, Broadalbin. This
family event offers an adult sprint triathlon and
kids’ triathlon distances. The goal is to introduce new people (young and old) to the sport
of triathlon while providing veteran triathletes a
great local race on the Great Sacandaga Lake.
Youth and adult triathlons are professionally
chip timed and managed.

June 17 • 10am-1pm
3rd Annual Ride Against Child Abuse: 106
Bellen Road, Broadalbin. Barbeque is open to
all, not just riders. Ride around the Great
Sacandaga Lake followed by barbeque, entertainment, raffles, 50/50 and a poker buy-in at
the barbeque. Proceeds benefit the NYS
Children’s Foundation and the Crisis Prevention
Center. 795.9454

June 17 • 6am-4pm
26th Annual Summer Fishing Contest:
Sport Island Pub Sport Island Pub, Riverside
Boulevard, Sacandaga Park, Northampton.
Cash prizes. Measuring station and awards presentations at Sport Island Pub Sport Island Pub.
Entry fee: $20 (pre-registered by June 17) or
$25 (day of contest until 10am only). Children
12 and under free with participating adult.
848.7248

June 24 • 3-10pm
Star Spangled Fireworks Celebration: Knox
Field 400 South Perry Street, Johnstown. Kicks
off with the Johnstown Tourism Committeesponsored “ Kid’s Summer Fest” at 3pm.
Musical entertainment will again be provided
by Johnstown’s “Flame” starting at 7pm leading up to Santore’s fireworks show choreographed to music. 762.4661

June 30 • 7am
Breakfast Club At Sport Island Pub: 108
Riverside Drive, Northville. Saving Atlantis rocks
Sport Island Pub for the breakfast club. Come
by boat or car. 863.2003

June 30, July 1-2
Northville Doins Celebration: Main Street,
Northville. The annual "Doins" celebration will
include rides and vendors in Waterfront Park on
Main Street in Northville on Friday, June 30
from 3-9pm. Rides and vendors all day Saturday
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July 1, 12-9pm; parade on Main Street at 1pm and fireworks at dusk fireworks. Rides and vendors will resume on Sunday, July 2 from 12-5 pm.
863-3067

Rensselaer County
June 1-11
Freckleface Strawberry—The Musical: Theater Institute at Sage. $15
adults; $12 seniors or students. Schacht Fine Arts Center, Russell Sage
College, 5 Division Street, Troy. For whole family. For more information
and tickets: sage.edu/event/freckleface-strawberry.

June 6 • 5:30pm–10pm
5th Annual #Trending4Fashion - Revolution Hall, 425 River Street,
Troy. This is not your typical fashion show, this is a CELEBRATION of the
heroes who make up the Melodies Center for Childhood Cancer & Blood
Disorders at the Bernard & Millie Duker Children's Hospital at Albany
Medical Center. The models will be pediatric patients, family members
and the incredible Melodies team. Live and Silent Auction.

June 7 • 5pm
Burger Bash: The Lansingburgh Historical Society annual "Burger Bash"
at the renovated Germania Hall, newly named Parti Event and Banquet,
Hall, 309 Third Avenue (Rathskellar of Parti, handicapped-accessible,
parking available). Featuring: local author Jack Casey, who will speak
about his book, The Trial of Bat Shea; hors d’oeuvres and open bar at
5pm; buffet dinner with desserts at 6pm, followed by Casey's talk and
basket raffles. $45 per person. Call M.E. Ward 885.4295 for information
about attending.

Saratoga County
June 3 • 2pm
Music Company Orchestra concert: Featuring popular patriotic and
pops music to celebrate the season. Clifton Park-Halfmoon Public Library,
475 Moe Road, Clifton Park. Free. mcomusic.org

Schenectady County
June 3 • 10-11:15am
Black Heritage in Schenectady: Walking tour to explore the people
and places that make Schenectady’s black heritage so vibrant.
Schenectady County Historical Society, 32 Washington Avenue. Tickets
$8,
and
advance
registration
is
suggested
at
schenectadyhistorical.org/walking-tours. For questions, contact programs@schenectadyhistorical.org or call 374.0263 x4.

June 4, 11, 18, 25 • 10am-2pm
Schenectady Greenmarket: Outdoor market around City Hall. schenectadygreenmarket.org.

June 7 • 10am and 11:30am
Secret Stockade Tour: Historic walking tour, lunch at historic Arthur’s
Market, a peek inside a private 1820s Stockade home, and a visit to the
Schenectady History Museum. $20 includes lunch. Pre-registration
required: visit schenectadyhistorical.org/walking-tours or contact Mary
Zawacki at 374.0263 x4 or curator@schenectadyhistorical.org.

June 8 • 6:30pm
Scandalous Schenectady: From bootleggers to brothels,
Schenectady’s Stockade is no stranger to scandal. Walking tour of
Schenectady’s sordid moments, and stay late for a drink special at the
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reputed Stockade Inn. Admission $8. Tickets:
schenectadyhistorical.org/walking-tours.

June 3, 10, 17, 23, 24, 26, 27, 28, 29,
30 • 10am

June 9 • 7pm

One World, One Sky

Little Wonders of Science - Horton Hears a
Who: Ages 3-5. Free with admission.

‘A New Lease on Life’ Concert: Musicians of

June 3, 10, 17 • 11am

June 18-20 • 10:30-11:30am

Ma’alwyck at First Reformed Church, 8 North
Church Street, Schenectady. Schumann wrote
that his new chamber music series gave him “a
new lease on life.” Featuring this and other
compositions. $25 adults, $10 students; tickets:
musiciansofmaalwyck.org or 814.441.0852.

June 17 • 10am-1pm
Second Stockade Scavenger Hunt: Meet at
the Schenectady County Historical Society at 32
Washington Avenue to receive clues and report
back for a prize when finished. Opportunity to
learn about the area’s 300+-year history. Bring is
a camera to document your journey.
Registration encouraged. To register, contact
Mike Maloney at 374.0263 or librarian@schenectadyhistorical.org.

June 24 • 10am

Night of the Lion

June 23, 24, 26-30 • 11am
Night of the Swan

June 16-17 • 10:30-11:30am

Little Wonders of Science - Watching the
Seasons: Ages 3-5. Free with admission.

June 20 • 5-9:30pm

June 23, 24, 26-30 • 12pm

Evenings with miSci and The Dudley
Observatory: Children (3-12) $7.50, seniors

Back to the Moon

(65+) $9, adults $10.50, free for miSci members.

June 3, 4, 10, 11, 17, • 1pm

June 20 • 8-9:30pm

Back to the Moon

The Dudley Observatory Night Sky
Adventure: Visiting comets and asteroids: Free

June 23-30 • 1pm
Sunstruck

June 1-30 Monday-Friday • 2pm
One World, One Sky

June 1-22 Monday-Friday • 3pm
Back to the Moon

with admission.

June 25 • 10am - 12pm
SenseAble Science: For visitors with sensory
needs. Free; donations appreciated.

June 30 • 10am-4pm
Dudley Observatory National Asteroid
Day: Free with admission.

Colonial Schenectady: Explore the Stockade

June 3, 4, 10, 11, 17, 18 • 3pm

Historic District’s fascinating colonial history, culture, and architecture with this Discover
Colonial Schenectady walking tour. Admission
$8. Tickets at schenectadyhistorical.org/walking-tours.

Night of the Lion

June 3, 4, 10, 11, 17, 18 • 4pm

The Hyde Collection

June 25 • 3-7pm

Back to the Moon

The

June 23-30 • 4pm

161 Warren Street, Glens Falls
792.1761; hydecollection.org

Big

Howl: Mabee Historic Farm,

Rotterdam Junction. An evening of bluegrass
and folk, plus BBQ, beer, blacksmithing, tours,
and more. Admission $8. schenectadyhistorical.org.

June 23-30 • 3pm

Sunstruck

June 1-11

June 1-30 Saturdays
2-3pm; 3:30-4:30pm

American Artists in Europe: Selections from

Challenger Adventures: Children (5–12,

miSci
15 Nott Terrace Heights, Schenectady
382.7890; miSci.org

accompanied by adult, children 5-7 must each
be accompanied by an adult) museum admission + $5; seniors (65+) museum admission +
$8; adults (13+) museum admission + $10.

June 5 • 3pm
June 1-19

Senior Science Day: James Webb Space

Tinkering: Bring out your Inner Engineer: Free

Telescope. Free with admission.

with admission.
GE: A History of Innovations: Free with admission.

June 5 • 4:30pm
Volunteer Open House: Meeting for anyone
interested in volunteering.

June 1-30
Wind and Solar—The Renewable Energy
Revolution: Renewable energy exhibit – free
with admission.

June 1-30
Daily Planetarium Shows: Admission plus $5
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Warren County

Night of the Swan

June 16 • 8 -10pm
Star Party and Lecture at Knox Octagon
Barn: 588 Middle Road, Delanson. Josh Hauck
and Dr. Valerie Rapson (Dudley Observatory at
miSci) - “Dudley Observatory: Then and Now.”
Free with admission.

the Permanent Collection: This exhibition illustrates the lure and influence of European travel
on 19th- and 20th-century artists in The Hyde's
permanent collection. Featured artists include
Childe Hassam, Winslow Homer, Elihu Vedder,
James McNeill Whistler and more.

June 10 • 12-7pm
Community Day: Daylong celebration to mark
the opening of the newly constructed Feibes &
Schmitt Gallery. Featuring tours of the new
gallery and inaugural exhibition, To Distribute
and Multiply: The Feibes & Schmitt Gift; family
activities, including giant Spirographs on the
lawn; folding paper shape projects that can be
taken home; a chalk activity; live music; ice
cream; and food to purchase. Free admission.
The exhibition will include around 40 works by
such iconic artists as Josef Albers, Ellsworth
Kelly, Sol LeWitt, Louise Nevelson, Bridget Riley,
and Andy Warhol.

A&E

June 14 • 6:30-8:30pm

June 16 • 8 to 10am

June 25-September 24

Eve:

Coffee with Creatives - AIGA Upstate

Celebrate the extra hours of sunlight in the
Butterfly Garden. Inspired by the surrounding
plant life, learn watercolor techniques to create
your own painting while sampling themed cocktails and mocktails. RSVP by contacting Colette
at 792.1761 ext. 310 or adminassist@hydecollection.org. $30 for members and $40 for nonmembers.

Creatives: Whether you are designer yourself,
work with them, or just want to get to know a
few, this is a great opportunity to connect to
your creative community. Grab a cup of coffee,
network, and check out The Hyde Collection’s
latest addition of the new Feibes and Schmitt
Gallery with Museum Educator Jenny
Hutchinson. Register at aigacwchydecollection.eventbrite.com.

Ellsworth Kelly: Slow Curve - Fruits &
Flowers: From the Collections of Jordan D.
Schnitzer and His Family Foundation. Kelly created Diagonal with Curve XII, Blue #611 for his
friends Werner Feibes and James Schmitt. In
conjunction with the opening of the Feibes &
Schmitt Gallery, this exhibition of more than 70
prints examines Kelly’s experimentation with
curved fields of color. Twenty-six prints from his
Plant Series will form a small companion exhibition in the Whitney-Renz Gallery.

Creative

Spirits:

Mid-Summer’s
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The cave and the beaver
mily loved her brother but was sick of
dragging him along for all the fun. She
planned to leave him home this time as
she and her friends explored a cave in the hills
of Albany County, but he threatened to tell
mom and dad. It was a good thing he went
because he ended up saving all their lives.
That brother, Dylan, was not a straight A
student but he paid attention to the little
things most people missed. It was an observation he made inside the cave later that night
that saved them, but before I get to that I
should tell you about the beaver. If we're
assigning blame for what happened, the thing
that had all the TV crews out in the woods and
firefighters scrambling, it was that stupid
beaver. Oh, and the farmer with the dynamite;
we can't forget him. Here's what happened.
The cave was very popular with kids
because it was 4,800 feet long and offered
everything a cave should. There were bats,
spots where you had to crawl and even a place
where you had to wade through water. It was
also pitch black and always 54 degrees in
there.
Emily, Dylan and four others arrived late
afternoon at the cave's entrance. Nobody
knew they were going in—mistake number
one. None of them had been in this cave
before so they were clueless of what to
expect—their second mistake. At least they
brought flashlights.
As they made their way through the cave,
Dylan realized it. The place was bone dry and it
shouldn't have been. He also noticed, about
halfway through, there was a spot where the
ceiling went very high and there were little
ledges. Some previous visitor even placed candles up on top of them. You could tell this was
the "hang out spot" for kids who ventured
here. Just beyond there, the cave pitched
lower and got more dangerous so they decided
to turn around and started heading back.
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Before I share what happened next, I
should tell you about the beaver. A mile above
the cave, there was a big stream that carried
water down the hill. Some of it made its way to
the river but a good amount ran through the
cave. The reason the cave was bone dry was
because the beaver had built a massive dam
blocking off the stream.
Normally a beaver dam was not a big
deal but in this case the water was backing up
and flooding a nearby field of a farmer. Instead
of taking a pick ax to the dam and opening a
small hole he decided to use dynamite and
blow the whole thing up.
Even though the kids were a half-mile
underground, they heard the blast and felt the
ground shake. Then they heard something
worse—the sound of water rushing toward
them. Before they could even react, they had
water gushing into the entrance of the cave
and rising. Their instincts told them to run
toward the water and the cave's entrance but

Dylan noticed the water was rising too fast. He
also remembered that many parts of the cave
they would have to cross to get back out were
lower and would be filled with water by now.
They'd end up trapped and drown.
Then he recalled the high part of the cave
he had seen earlier and those ledges with candles. He told everyone to stop screaming and
follow him back deeper in the cave. At first
they were reluctant and arguing but Dylan
shouted, "Follow me or we're all dead." They
made it to the high part of the cave climbed up
on the ledges, held each others’ hands and
watched the water rise, not knowing if they'd
be high enough.
Outside, the farmer saw what he had
done and noticed two terrible things—the
cave was flooded and there was an SUV he didn't recognize parked out front. He called police
and they brought everyone, including the
media, to the front of the cave. The farmer
used a bulldozer to push a massive mound of
dirt back across the stream which stopped the
flow of water.
For the next three hours, everyone
watched, waited and worried outside the
entrance of the cave as the water slowly receded. Ambulances and EMTs stood by fully
expecting to drag dead bodies out of the dark
hole. Just when everyone was ready to give up
hope, at about 3am, six teenagers walked out
of the cave and into the spotlights, wondering
what all the fuss was about. Wrapped in warm
blankets, they lived to tell the tale of the cave,
the beaver and the smart little boy who saved
them all.
(The above story is 95% fact, 5% fiction.
I'll let you guess which is which. I know
because I was there.)

John Gray is weekly columnist for the Troy
Record and the Saratogian newspapers and
news anchor at ABC 10 and FOX 23. He can be
reached at johngray@fox23news.com.

